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Helping  the  grocer  sell  more 

CANNED  TOMATO  JUICE 


Month  after  month  this  sales-mak- 
ing  series  of  pages  continues  in 
leading  grocery  magazines — building  up  a 
bigger  and  bigger  following — building  up 
volume,  too.  Letters  from  wholesalers  and 
retailers  sing  its  praises,  tell  us  about 
results.  Letters  from  canners  tell  us  how 
they  are  using  the  series  with  their  trade. 


Notice  the  coupon  in  the  page  reproduced 
above.  It  calls  for  the  booklet  “Selling 
Facts  Worth  Knowing  About  Certain 
Canned  Foods” — of  which  thousands  of 
copies  have  been  distributed.  Have  you 
seen  it,  read  it,  used  it?  We’ll  gladly  send 
you  one.  Free,  of  course. 


Appearing  in: 

American  Grocer 
Chain  Store  Age 
Chain  Store  Management 
National  Grocers  Bulletin 
Progressive  Grocer 
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PHELPS  CAN  CO 


manufacturers  of 

tin  cans 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  V 

^aj^galT  .  ill  I  ■  Hill 


High  hourly  production,  low  operating  cost,  freedom  from  trouble  and  repairs,  long  life:  All  these 
you  get  from  KYLER  MACHINEIS — to  a  very  unusual  degree. 

Advanced  design,  materials  and  workmanship  of  the  very  highest  quality,  are  responsible  for 
the  exceptional  performance. 

Whatever  you  demand  of  Labeling  and  Boxing  Machines — a  KYLER  will  give  it  to  you. 

Let  us  send  complete  details. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc..  Baltimore.  Md. ;  J.  L.  Ferguson  Company,  Joliet,  Illinois  ;  Berlin  Chapman  Company.  Berlin. 
Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland.  California.  Canadian  Distributor — The 
Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A.,  Antwerp,  Belgium,  Manufacturers 
for  Continental  Europe. 


WEIRTON.W.VA. 


t.M  T?* 
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Ca  meron  Automatic  Line-  Prod  ucins 
300  Sanitary  Cans  Per  Minute 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «««»»»  CHICAGO/  U.  S.  A. 


Buy  Your  Cans 
From  A  User  Of  The 
Cameron  Air  Tester. 

You  are  then  definitely  assured  against 
claims  for  spoilage. 


Consider  This  List  Of 
Successful  Packers  Who 
Make  Their  Tin  Containers. 

Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 
Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

-Phillips  Packing  Company. 


NO.  307  AIR  AND  VACUUM  TESTER 
TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES 


about  food  in  cans 


TO  the  homes  of  America  the  advertis¬ 
ing  of  the  Continental  Can  Company 
is  presenting  the  proof  that  canned  foods 
are  really  fresh,  appetizingly  healthful. 

This  advertising  is  building  a  new  ap¬ 
preciation  of  the  value,  quality  and  con¬ 
venience  of  food  cooked  in  cans.  It  is 
breaking  down  the  old  unfounded  prejudice 
against  canned  foods. 

Every  canner,  wholesaler  and  retail  gro¬ 
cer  has  a  real  opportunity  to  capitalize 
on  this  crusade  through  greater  merchan¬ 
dising  effort,  and  make  this  truly  a  canned 
foods  year. 

It  is  a  crusade  that  merits  cooperation 
from  all  concerned — rousing  sales  meetings 
— energetic  and  intelligent  sales  effort — 
dealer  stimulation  and  encouragement — 
better  and  more  prominent  point-of-sale 
displays. 

Advertising  will  prepare  the  public  mind. 
Good  merchandising  will  produce  the  sales. 


April  23, 1934 
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EDITORIALS 


CODE — Tis  said  the  Canners’  Code  is  about  ready 
to  make  its  debut  and  be  formally  accepted  at 
Court.  When  that  notable  event  happens,  we 
will  tell  you  about  it.  Meantime,  we  have  spoken  often 
enough — until  the  effort  becomes  fact. 

GNASHING  OF  TEETH— “You  all”  now  have  your 
copy  of  the  1934  Almanac,  and  it  has  been  well  received 
and  favorably  commented  upon.  That  is  gratification 
enough  for  us — but  after  waiting  and  waiting  for  the 
Tomato  Statistics,  and  finally  being  forced  to  go  with¬ 
out  them,  they  come  out  just  after  the  Almanacs  had 
been  mailed  to  you!  The  Statistics  emerged  too  late 
even  to  appear  in  last  week’s  issue!  That’s  irony  or 
something ! 

But  the  compilers  of  these  figures  are  not  to  blame. 
They  have  suffered  more  than  we  have.  They — the 
Foodstuffs  Division  of  the  Bureau  of  Commerce — are 
doing  a  thankless  task,  at  their  own  expense,  and  the 
tomato  canning  industry  will  not  co-operate  with  them ; 
in  fact,  the  tomato  canners  deliberately  hold  back  and 
make  their  task  harder  and  almost  unbearable.  The 
tomato  canners  have  not  done  themselves  credit  in  act¬ 
ing  in  this  way ;  just  the  reverse ;  as  business  men  they 
have  disgraced  themselves.  They  have  evidenced  a 
brand  of  business  ability  and  foresight  that  it  would 
be  a  disgrace  to  compare  with  any  modern  time  or  with 
any  other  industry.  And  not  just  with  this  last  year’s 
pack,  the  1933  output.  Look  at  the  figures  for  the  1932 
tomato  pack  as  given  in  your  Almanac.  They  show  all 
too  plainly  the  uncertainty  of  the  compilers,  and  that 
they  had  the  same  trouble  last  year  as  they  had  this 
year.  It  is  a  disgrace.  The  Government  is  willing  to 
compile  these  packs,  as  a  thoroughly  disinterested  and 
reliable  compiler,  and  the  industry  will  not  lend  its 
assistance.  Tomatoes  are  the  worst  of  all,  but  in  no 
case  are  the  returns  on  other  pack  figures  anything  to 
be  proud  of.  We  do  not  mean  that  there  are  no  canners 
who  promptly  and  honestly  report  as  they  should  do, 
but  there  is  too  large  a  percentage  who  refuse  to  give 
any  figures,  and  too  many  who  report  untruthfully. 
It  might  as  well  be  said  plainly.  No  wonder  official 
Washington  regards  the  industry  with  a  jaundiced  eye. 

And  there  will  be  many  who  read  this  who  will 
actually  rejoice  that  they  had  so  much  trouble  compil¬ 
ing  the  statistics,  because  they  would  like  to  see  all 
statistics  done  away  with.  And  they  are  not  all 
ignorant,  “backwoods”  canners  either.  Some  of  the 
so-called  leaders  feel  that  way.  And  this  is  1934! 


They  think  that  with  no  figures  on  the  packs  they  would 
be  able  to  hornswoggle  the  buyers,  and  get  better  prices 
for  the  goods!  The  very  reverse  is  the  truth.  They 
would  fool  nobody  but  themselves. 

But  what’s  the  use  talking  ?  There  are  canners  who 
still  think  that  they  can  pack  shoddy  quality — any  old 
thing  in  the  cans — and  because  it  is  hidden  from  sight, 
they  will  be  able  to  sell  it  and  make  money  “all  around” 
the  poor  fools  who  spend  money,  time  and  worry  to 
pack  quality !  God  gave  them  brains,  but  nobody  can 
make  them  use  them. 

*  *  * 

If  you  think  that  criticism  severe,  then  ask  any  one 
who  looked  at  the  samples  of  peas  and  string  beans 
from  many  sections  of  the  country — not  just  from  this 
section — that  were  shown  at  the  Tri-State  meeting 
last  week. 

*  ♦  ♦ 

WHAT’S  THE  MATTER  WITH  CORN?— That 
question  is  asked,  because  there  recently  came  some¬ 
what  of  a  recession  in  demand  and  it  might,  very 
properly,  be  answered  “nothing.”  The  public  cleaned 
up  a  tremendous  carry-over  of  canned  corn  and  in 
record  time.  Of  course,  ruinous  prices  helped  this 
materially,  as  is  proved  by  the  fact  that  when  prices 
came  back  to  more  nearly  normal,  demand  fell  off.  But 
that  has  been  a  very  general  experience  in  all  lines  of 
trade  during  the  past  four  years. 

However,  since  the  question  is  aggitating  the  corn 
canners  this  is  a  good  time  to  “think  it  through,”  and 
if  possible,  find  the  answer  and  the  proper  remedy. 
First  off :  Unquestionably  there  was  too  much  poor 
quality  corn  packed.  Poor  quality  corn  is  poor  indeed, 
as  every  corn  canner  knows,  and  don’t  fool  yourself, 
the  consuming  public  knows  it,  too.  If  the  reaction  by 
the  public  was  confined  to  a  careful  avoidance  of  just 
this  poor  quality  corn,  so  that  the  canners  of  it  would 
have  the  entire  loss  fall  upon  them,  and  upon  them 
only,  no  one  would  complain.  But  upon  the  arrival  of 
that  can  of  poor  quality — tough,  watery,  tasteless 
corn — on  her  table,  the  home  buyer  foreswears  all 
canned  corn,  and  good  quality  canned  corn  suffers  also. 
The  lady  of  the  house  is  not  to  be  blamed  for  this.  Even 
if  she  desired  to  make  the  distinction,  and  instead  of 
denying  herself  and  her  family  canned  corn  entirely, 
made  up  her  mind  to  avoid  this  poor  corn  and  buy 
only  the  better  quality,  how  is  she  to  do  it?  There  is 
nothing  on  any  of  the  labels  to  help  her.  The  canners 
as  a  whole  are  even  more  stubborn  in  their  resistance 
to  the  demand  to  tell  what  is  in  the  can  (on  the  label), 
than  they  are  about  statistics.  They  know  they  are 
“selling  a  pig  in  a  poke”  in  offering  any  can  of  food, 
but  they  insist  upon  keeping  their  products  in  un¬ 
certainty  and  doubt.  It  is  almost  a  miracle  that  canned 
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foods’  consumption  has  reached  the  size  it  has  under 
such  deliberate  refusal  to  be  candid  and  plain.  If  A. 

B.  C.  grading  were  more  general,  the  housewife  would 
be  able  to  make  some  sort  of  a  decision  or  choice.  But 
as  great  an  advance  over  present  conditions  as  that 
would  be,  yet  it  is  not  a  compliment  to  the  intelligence 
of  our  canners.  At  best  it  is  a  handy  makeshift  while 
the  canners  try  to  get  themselves  to  the  point  of  being 
honest  with  the  consumers  of  their  products. 

There  is  just  one  thing,  we  believe,  that  will  put  the 
careless,  or  worse,  canner  in  the  position  he  deser\^es 
on  the  quality  of  the  goods  he  puts  out,  and  that  is  the 
requirement  of  his  name  and  address  on  every  can  of 
goods  he  sends  to  market.  In  two  years  the  housewives 
would  have  the  “junk”  canners  segregated — and  for 
all  time.  When  that  can  of  poor  quality  corn  comes 
to  her,  she  would  put  the  X  Y  Z  Canning  Company  on 
her  black  list,  and  not  be  compelled  to  condemn  the 
whole  alphabet.  She  does  it  today  in  buying  other 
household  requisites,  and  the  stores  can’t  fool  her. 
Oh,  yes,  they  sell  cheap  junk,  but  she  knows  she  is 
buying  cheap  junk,  and  that  is  all  she  asks. 

We  know  that  some  very  brainy  canners,  some  of 
the  most  successful,  say  that  it  is  impossible  to  describe 
quality  on  the  label  so  that  the  public  can  make  easy 
distinction.  That’s  true  in  so  far  as  getting  down  to 
the  fine  points  is  concerned.  But  these  very  men  find 
no  trouble  at  all  in  judging  the  quality  of  a  can  of 
food ;  they’ll  say  “it  is  a  fancy,”  “an  extra  standard,” 
or  whatever  it  is,  and  they  will  be  right — about  their 
own  and  about  other  packs.  That  is  all  that  is  wanted ; 
that  is  all  that  A.  B.  C.  does. 

Yet  we  have  to  admit  that  we  are  opposed  to  stan¬ 
dardization.  Nature  abhors  standardization;  it  is 
unnatural  and  not  needed.  Evidence:  tastes  differ; 
“there  is  no  accounting  for  taste,”  and  thank  God  there 
is  not.  Because  that  gives  every  man  his  opportunity. 
With  the  requirement — or  otherwise — of  the  name  of 
the  canner  on  every  can  he  markets,  all  he  has  to  do 
is  to  label  his  goods  “X  Y  C  Canning  Company’s  Fancy” 
or  “Best”  or  “Choice,”  and  his  lower  grade  as  for 
“stewing”  or  cooking,  etc.,  or  they  could  be  labelled 
X  Y  Z’s  First  Quality,  with  a  notation  that  “we  also 
pack  a  Second  Quality,  not  quite  so  whole  or  tender  as 
First  Quality ;  and  also  a  Third  Quality,  good  for  stew¬ 
ing,  soup  making,  etc.”  The  consumers  will  make  their 
own  selection,  and  that  canner  will  find  a  market  for 
all  he  can  pack  for  the  varying  grades,  if  honestly 
labelled. 

The  problem  is  not  difficult.  It  merely  lacks  the 
determination  to  do  it  on  the  part  of  the  industry. 

*  4=  * 

WHAT  CAN  BE  DONE  TO  IMPROVE  CANNED 
CORN? — The  drift  into  whole  grain  corn  was  a 
forward  movement  because  while  the  so-called  Maine 
Style  or  crushed  corn  is  a  delightful  article  when 
packed  from  young,  tender  corn,  with  not  too  much 
brine,  nevertheless  this  old  Southern  Mammy  Corn 
Puddin  style  of  canned  corn  is  in  no  way  like  natural 
fresh  corn.  So  it  might  be  well  to  discard  that  style 
in  the  interest  of  increased  consumption  of  canned  corn. 
But  the  whole  grain  corn  will  need  very  considerable 
more  attention  than  it  has  been  receiving  to  make  an 
entire  success  of  it. 
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The  crushed  corn  covers  a  .multitude  of  defects, 
which  is  but  another  way  of  saying  that  in  whole  grain 
corn  there  must  be  no  defects. 

Shoepeg  corn  as  packed  in  Maryland  began  this 
whole  grain  style,  and  later  was  followed  by  genuine 
Golden  Bantam  packed  in  Minnesota.  Both  of  these 
originators  were  beautiful  products,  but  then  came  in 
the  desire  of  other  canners  to  share  this  trade,  and 
trouble  ensued.  It  is  hard  to  pack  a  fine  whole  grain 
corn.  In  the  first  place  the  corn  must  be  of  a  sweet, 
tender  variety,  grown  in  a  region  acclimated  to  it. 
It  must  be  pulled  at  exactly  the  right  moment,  with  no 
delay,  and  then  handled  through  the  factory  with  des¬ 
patch.  If  that  is  done  the  product  is  all  anyone  would 
wish,  but  the  mistake,  and  a  serious  one,  has  come  from 
trying  to  grow  corn  in  regions  not  suited  to  it,  and 
failing  to  get  success  in  this,  trying  to  substitute  yellow 
corns  of  all  degrees  and  character,  merely  because  they 
are  yellow  and  simulate  Golden  Bantam  in  color  only. 
The  same  thing  is  largely  true  of  Shoepeg  grown  out  of 
its  natural  habitat. 

There  is  a  lot  of  whole  grain  corn  on  the  market 
today  that  is  nothing  else  but  “experiment”  corn,  and 
a  disastrous  experiment  at  that.  Yon  can’t  force  that 
kind  of  corn  down  a  throat,  and  as  soon  as  the  canners 
realize  it  and  stop  trying  to  manipulate  the  corn,  the 
better  for  themselves  and  for  the  entire  industry.  You 
can’t  manipulate  a  tough,  tasteless  corn  into*  genuine 
Golden  Bantam  or  genuine  Shoepeg.  You ’can  pack 
very  tasty,  delicious  whole  grain  com  from  any  of  the 
real  sugar  corn  varieties,  if  you  have  the  intestinal 
fortitude  to  pull  the  crop  early  enough,  the  factory 
equipment  to  handle  it  promptly  enough,  and  the 
strength  of  character  to  keep  from  overloading  it  with 
brine  and  sugar.  ■  • 

The  whole  country  loves  roasting  ear  corn,  and  the 
nearer  you  can  come  to  giving  therif  the  equivalent  to 
roasting  ear  corn  cut  from-  the  cob,  in  the  can,  the 
better  they  will  like  it,  and  the  more  rapidly  the  pack 
and  consumption,  of  canned  corn  will  increase.  Therein 
lies  the  answer  to  the  question. 
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THE  NIAGARA 

FRUIT  and  TOMATO  WASHER 


Ample  Capacity. 


Divided  into  several  compartments.  Elach 
has  revolving  paddles  set  on  an  angle 
which  lifts  the  tomatoes  and  deposits  them 
into  the  next  compartment  until  they  reach 
the  last  compartment  and  are  then  carried 
out  by  the  conveyor.  These  paddles  being 
on  an  angle  cause  the  water  to  stir  greatly 
and  whirl  the  tomatoes  rapidly. 

Not  only  washes  the  dirt  from  the  tomatoes 
but  washes  out  the  Larvae  and  Decay  Spots. 


Does  not  damage  the  fruit. 


SEEDS 

Have  you  purchased  all  the  seeds  you  need  for  Spring  planting? 
If  not,  won’t  you  let  us  know  kinds  and  quantities  and  we  will 
be  glad  to  quote  you  prices. 

CERTIFIED  TOMATO  SEED 

Have  you  ever  planted  our  Certified  Tomato  Seeds? 

If  not,  why  not?  We  grow  all  our  Tomato  Seeds  here. 
The  Certified  Seed  is  certified  by  the  Agricultural  De¬ 
partment  of  the  State  of  Pennsylvania.  The  men  doing 
the  certifying  are  experts.  When  you  buy  Certified 
Seed  you  know  the  seed  is  true  to  name,  high  in  vitality 
and  free  from  disease.  Our  Tomato  Seed  is  sold  only 
in  cardboard  lithographed  cartons  of  i,  ^  and  I  lbs.,  the 
Certified  Seed  sealed  with  the  seal  of  the  Department 
of  Agriculture  of  the  State  of  Pennsylvania  and  all 
wrapped  in  water-proof  cellophane. 

UNCERTIFIED  TOMATO  SEED 

This  seed  is  selected  by  our  own  men,  two  of 
whom  have  been  doing  this  work  for  over  35  years. 
Remember  us  when  you  are  thinking  of  buying  seeds. 

D.  LANDRETH  SEED  COMPANY,  ?e“K 

Oldest  Seed  House  in  America  Founded  1 784 


vbuHiU 


COLONIAL  BOV  COfYWOllTBB 


Write  for  Descriptive  Circular  and  Price. 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 
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Spring  Meeting 
Tri-State  Packers 

Lord  Baltimore  Hotel/  Baltimore/ 
April  10th  and  11th/  1934. 


There  was  a  slight  novelty  introduced  into  this 
spring’s  meeting  of  the  Tri-States  in  that  admis¬ 
sion  was  by  card,  issued  to  members  and  associate 
members.  But  after  the  first  session  this  restriction 
was  not  so  apparent,  because  in  the  middle  of  the  first 
day’s  meeting  the  Get-Together  Committee  tendered  to 
all  present  a  lavish  dinner,  and  after  it  some  very  good 
vaudeville  stuff  in  the  way  of  up-to-date  dancers  and 
singers.  But  even  this  entertainment  was  on  the  execu¬ 
tive  order,  at  least  it  was  the  first  time — and  it  should 
be  the  last  time — that  these  good  hosts  of  the  canners 
made  no  efforts  to  identify  themselves. 

President  E.  V.  Baker  was  very  anxious  to  thank 
the  hosts  of  the  dinner,  but  had  to  work  hard  to  get 
Chairman  “Bob”  Sindall,  or  any  of  his  Committee  to 
admit  responsibility,  or  to  say  anything  about  the  con¬ 
tributors  towards  it.  Such  modesty  is  at  least  unusual. 

OPENING — President  Baker  opened  the  Tuesday 
meeting  at  10 :30,  a  little  late,  but  lost  no  time  in  get¬ 
ting  down  to  business. 

He  introduced  Mr.  L.  M.  Goodwin  of  the  Agriculture 
Group  of  the  Sales  Research  Division  of  the  American 
Can  Company,  to  speak  on  “Growing  Hybrid  Sweet 
Corn  for  the  Canning  Industry.” 

Mr.  Goodwin  explained  that  this  was  practically  the 
same  paper  given  by  Fred  W.  Geise  of  the  same  Com¬ 
pany  before  the  Indiana  Canners  meeting,  and  we  re¬ 
gret  that  prior  privileges  of  an  Agricultural  College 
prevent  us  from  reproducing  the  splendid  talk  here¬ 
with.  Later  on  we  probably  will  be  able  to  give  our 
readers  this  interesting  paper. 

Of  particular  interest  to  the  corn  canners  in  this 
section  was  the  assertion  that  genuine  Golden  Bantam 
Corn  is  not  a  profitable  crop  in  this  southern  region. 
They  have  been  able  to  make  very  successful  crosses, 
producing  a  high  quality  product,  and  which  is  favor¬ 
able  to  this  climate. 

The  next  subject  was  a  “Discussion  of  the  Trend  of 
Market  Demand  for  Canned  Corn.”  The  Chairman 
invited  general  discussion  of  this  subject  but  nobody 
seemed  willing  to  express  an  opinion. 

Mr.  Francis  Silver  was  finally  induced  to  say  some¬ 
thing,  and  he  reviewed  the  Bureau  of  Agricultural 


Economics’  report  of  the  intended  corn  acreage,  show¬ 
ing  that  it  promised  an  increase  of  34.8  per  cent 
throughout  the  country  and  that  Maryland,  including 
Delaware  and  Tennessee,  which  are  linked  together, 
showed  an  intention  of  increasing  their  corn  acreage 
42  per  cent.  As  a  result  he  warned  the  corn  canners 
that  they  had  better  cut  their  corn  acreage  now  while 
there  is  opportunity. 

The  next  subject  was  Corn  Ear  Worm  studies  and 
Dr.  L.  M.  Dittman  gave  an  interesting  descriptipn  of 
the  attempt  to  control  the  moths  that  lay  the  eggs  that 
make  the  worms  usually  in  the  sweetest  and  best  corn. 
It  seems  they  like  sweet  stuff  and  they  have  been  ex¬ 
perimenting  by  spraying  the  outer  edges  of  the  field 
with  what  the  Doctor  calls  Spray  Baits,  and  that  this 
has  proved  quite  satisfactory.  These  moths  leave  the 
field  with  the  coming  of  the  sun,  retire  to  the  weeds 
and  other  covering  until  dusk,  and  then  fly  back  at 
night.  The  injury  to  corn  from  this  cause  is  very 
heavy,  as  all  corn  canners  know. 

Dr.  Burdette  of  New  Jersey  likewise  outlined  the 
studies  they  are  making  to  control  the  Corn  Ear  Worm, 
in  this  case  mainly  for  market  gardening  purposes. 
Someone  suggested  that  if  they  could  keep  the  corn 
fields  at  a  high  temperature  night  and  day  until  the 
crop  was  ready  and  canned,  they  would  have  no  trouble 
with  corn  worms.  Just  another  of  those  suggestions 
that  are  entitled  to  be  carried  out — and  buried. 

Dr.  Burdette  sounded  a  note  of  optimism  in  the 
belief  that  due  to  the  severe  winter  growers  and  can¬ 
ners  would  have  very  little  trouble  this  year  with 
Corn  Ear  Worms,  as  it  seems  they  were  uniformly 
frozen  up.  ^ 

Dr.  R.  Rothgeb’s  paper,  “Sweet  Corn  Field  Trials,” 
will  be  given  in  an  early  issue  and  all  corn  growers 
will  find  it  profitable  and  instructive. 

Dr.  E.  P.  Walls  read  the  “Suggested  Standards  for 
Buying  Sweet  Corn  for  Canning”  and  accompanied 
this  with  the  per  cent  by  grade  for  variety  of  four 
sweet  corns  of  Maryland  canners  in  1932  and  of  five 
canneries  in  Maryland  in  1933. 

The  following  interesting  figures  were  taken  from 
these  studies : 
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IN  THE  LIFE  OFACANNER 


AS  IF  I'd  change, 

IT'S  H  E  E  K I  N 

EVERY  YEAR 


THAT  CERTAINLY 
TAKES  A  LOAD 
OFF  MY  MIND 


HEEKIN  has  for  its  friends,  not  only  the  owners 
of  hundreds  of  canneries  throughout  the 
Central-West,  but  the  superintendents,  foremen, 
and  those  responsible  for  the  actual  production  in 
a  cannery.  And  why,  you  ask?  Because  Heekin 
knows  the  problems  faced  by  these  men.  We  know 
what  it  means  to  get  instant  service,  to  give  instant 
attention  to  what  may  seem  to  be  a  mere  detail  to 
one  not  familiar  with  the  problems  of  a  cannery 
running  at  full  speed  . . .  with  the  crop  coming  in. 
And,  knowing  these  problems,  we  give  them  every¬ 
thing  we  have.  Our  factories,  too,  run  at  top  speed, 
our  engineers,  our  traffic  ej^perts,  in  fact  our  entire 
organization  is  alert  to  serve  the  canning  industry 
at  all  times.  With  the  enlarged  facilities  of  Heekin 


factories  we  are  seeking  to  interest  more  canners  in 
Heekin  Service  . . .  personal  attention  to  your  prob¬ 
lems.  If  you  are  today  a  user  of  Heekin  Cans  then 
we  reiterate  our  pledge  of  Service  to  you.  If  you 
contemplate  giving  Heekin  an  opportunity  to  prove 
that  we  can  serve  you  better  . . .  then  we  know  you 
will  be  not  only  a  buyer  of  Heekin  Cans  but  a  friend 
for  years  to  come.  After  all,  a  good  product  should 
not  be  made  to  stand  up  all  by  itself  .  .  .  there  is 
something  else  in  business  that  makes  both  buyer 
and  seller  prosper.  And  Heekin  knows  “that  some¬ 
thing”  is  Sincerity,  Loyality,  and  Service.  Upon 
these  three  requisites  Heekin  factories  grow  larger 
every  year.  Can  we  interest  you?  THE  HEEKIN 
CAN  COMPANY,  CINCINNATI,  OHIO. 


HEEKIN  CANS 

(p^  HEEKIN  PERSONAL  SERVICE 
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One  ton  of  green  Sweet  Corn  made  in  1932: 


No.  1  (Milk) .  808  lbs. 

(Early  Dough)  .  150  lbs. 

No.  2  .  236  lbs. 

Culls  .  158  lbs. 

Husk  .  648  lbs. 


2000  lbs. 

Converting  these  figures  into  percentages,  an 
average  of 

48.0  per  cent  grades  No.  1 
11.8  per  cent  grades  No.  2 
7.9  per  cent  grades  Culls 
32.4  per  cent  grades  Husk. 

One  ton  of  green  Sweet  Corn  made  in  1933: 


No.  1  (Milk) .  656  lbs. 

(Early  Dough)  .  112  lbs. 

No.  2  .  272  lbs. 

Culls  .  302  lbs. 

Husk  .  658  lbs. 


2000  lbs. 

Converting  these  figures  into  percentages,  an  aver¬ 
age  of 

13.6  per  cent  grades  No.  2 
38.4  per  cent  grades  No.  1 
15.1  per  cent  grades  Culls 
32.9  per  cent  grades  Husks. 

Following  this  the  entire  Convention  sat  down  as 
guests  of  the  Get-Together  Committee  at  the  dinner 
above  referred  to. 

AFTERNOON  SESSION — The  Afternoon  Session 
was  devoted  entirely  to  Tomatoes,  and  most  of  that 
time  to  the  consideration  of  the  Vinegar  Fly  infesta¬ 
tion  and  ways  of  avoiding  it. 

Dr.  Wildman  was  the  first  speaker  on  this,  introduced 
by  President  Baker,  and  he  showed  quite  conclusively 
that  if  tomato  canners  wish  to  avoid  trouble  they  must 
arrange  to  work  up  the  stock  very  rapidly  and  not 
allow  it  to  accumulate;  secondly,  they  must  arrange  a 
careful  sorting  system  to  remove  rotting  and  cracked 
tomatoes;  thirdly,  an  efficient  washing  system  under 
strong  sprays,  and  last,  but  by  no  means  least,  a  sys¬ 
tem  of  peeling  the  tomatoes  that  will  avoid  dropping 
the  peelings,  cores  and  bad  parts  cut  out  onto  the 
scalded  tomatoes  yet  to  be  peeled.  In  other  words, 
it  may  be  written  down  as  quite  sure  that  every  tomato 
canner,  if  he  wishes  to  avoid  trouble,  must  have  a 
series  of  pans,  one  for  the  peeled  tomatoes,  another 
for  the  scalded  tomatoes  and  a  third  one  into  which 
the  peelings  and  trimmings  must  be  dropped,  and  so 
kept  separate. 

Undoubtedly  the  apple  with  which  Eve  tempted 
Adam,  after  that  famous  bite,  was  thrown  on  the 
ground,  and  just  as  certainly,  if  such  were- the  case, 
it  attracted  this  famous  Vinegar  Gnat.  It  is  the  com¬ 


monest  thing  in  all  creation.  Any  one  who  has  ever 
wandered  through  an  orchard  has  invariably  found 
that  the  sweetest  fruit  is  that  which  is  visited  by  these 
gnats',  the  bees,  etc.  But  now  they  have  blown  it  up 
and  made  a  real  hobgoblin  of  it,  a  sensational  first  page 
headline  scare,  by  calling  the  eggs  which  these  gnats 
lay,  maggots.  This  is  a  distortion  all  out  of  reason. 
At  best  they  are  mere  worms,  and  tiny,  little  ones  at 
that.  Nobody  is  shocked  by  a  wormy  cherry,  or  wormy 
apple,  because  everybody  knows  that  is  perfectly  nat¬ 
ural,  but  now  these  perfervid  scientists,  seeking  these 
sensational  headlines,  are  speaking  of  the  Cherry 
Maggot,  as  they  spoke  of  the  Blueberry  Maggot  and 
hurt  that  industry  badly  and  all  unnecessarily. 

It  is  true  this  is  all  a  mental  complex,  but  the  public 
does  not  analyze  that  feature:  it  passes  by  unnoticed 
worms  in  fresh  fruits,  but  it  stands  in  abject  horror 
of  maggots  in  fruits  or  anything  else.  It  will  be  a 
good  thing  to  purge  the  public  mind  of  this  nonsense, 
but  it  will  cost  industry  heavily  for  the  purging.  It  is 
a  fine,  new  play  toy,  keeping  a  lot  of  the  scientists  busy, 
but  the  tomato  canners  have  nothing  else  to  do  than 
take  the  very  strict  precautions  indicated. 

On  this  same  subject  Dr.  E.  N.  Cory  of  the  Maryland 
Agricultural  College,  Dr.  A.  L.  Sullivan,  Health  Com¬ 
missioner  of  Maryland,  and  L.  V.  Strasburger  of  Stras- 
burger  &  Siegel,  the  chemists  in  Baltimore,  spoke  at 
length. 

Mr.  S.  P.  Shaw,  next  introduced,  spoke  on  the  matter 
of  “Buying  Tomatoes  on  U.  S.  Grades”  and  gave  many 
striking  examples  of  the  profit  to  the  tomato  canners 
in  doing  this.  One  canner,  who  has  long  been  buying 
on  this  basis,  even  last  year,  after  the  severe  storm, 
got  71  per  cent  of  his  deliveries  as  I’s  and  less  than 
3  per  cent  culls. 

Mr.  Shaw  urged  the  canners  to  get  together  with 
their  growers  and  explain  this  method,  because  it  is 
to  the  advantage  of  the  grower  as  well  as  the  canner. 
He  said  there  were  rumors,  and  of  course  the  growers 
did  not  like  them,  that  culled  tomatoes  which  are  not 
paid  for,  were,  in  instances,  nevertheless  used.  This  is 
just  plain  dishonesty  and  it  is  difficult  to  believe  that 
it  exists  to  any  extent  worth  mentioning. 

A  member  asked  why  the  State  or  National  Gov¬ 
ernment  did  not  pass  a  law  compelling  tomatoes  to  be 
sold  on  the  U.  S.  Grade  basis,  as  they  have  compelled 
cantaloupe  raisers  to  sell  their  product,  and  it  is  worth 
thinking  about. 

Ex-President  J.  Richard  Phillips,  Jr.,  was  next 
called  on  to  give  a  report  of  the  “Recommendations  of 
the  Standing  Committee”  and  he  said  that  these  were 
pretty  thoroughly  covered  by  the  preceding  speakers, 
but  he  said  that  75  per  cent  of  the  Worcester  County 
production  of  tomatoes  would  be  bought  on  the  U.  S. 
Grade  basis  this  season.  He  further  stated  that  other 
members  had  been  added  to  the  Standing  Committee 
and  that  they  would  hold  a  further  meeting  that  even¬ 
ing.  This  Committee  is  composed  of  canners,  crop 
experts  and  scientific  men  and  has  the  job  of  consider¬ 
ing  all  these  questions  relating  to  tomatoes. 
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WHEN  THE  SEASON  "OPENS  UP" 

BE  READY  TO  "SPEED  UPl' 


ARL 

JEFER 


Bottles  30  throush  automatically; 
no  breaks;  no  jams;  no  delay 
when  minutes  are  precious.  And 
KieFer-equipped  canners  say  the 
fill  is  amazinsly  clean  and  accurate. 


EP 


Automatic  Rotarii 
V^uum  Filler 

/^catsup 

TO/WATO  juice 


^PEED  that  is  speed  -  120  bottles 
per  minute,  every  hour  of  the  day, 
day  after  day.  So  why  wait  until  the 
rush  season  starts,  then  find  your¬ 
self  with  inadequate  equipment? 
Hish  production  calls  for  a  Kiefer! 


MACHINE  CO.  Cincinnati 


Write  For 
Catalog 
Today 
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WEDNESDAY  MORNING,  APRIL  llTH 

HIS  Session  was  scheduled  to  give  attention  to 
Peas  and"  Snap  Beans. 

President  Baker  first  introduced  Mr.  Maurice 
Siegel  to  speak  on  the  general  problem  of  “The  Diffi¬ 
culty  in  Meeting  Requirements  of  the  McNary-Mapes 
Standards  for  Peas.”  He  explained  that  under  the 
original  ruling  practically  all  No.  10  peas  would  have 
had  to  be  classed  under  the  seconds’  label  because  the 
requirement  there  stated  that  25  per  cent  or  over  of 
broken  peas  put  the  can  into  that  class.  This  require¬ 
ment  has  been  modified  and  now  the  figure  stands  at 
10  per  cent. 

He  warned  the  canners  to  harvest  their  crop  at  the 
right  time,  so  as  to  get  the  peas  into  the  can  while  they 
were  young  and  tender;  in  other  words,  to  pack  for 
quality  and  not  go  after  yield. 

Secretary  Frank  M.  Shook  was  called  on  by  the 
Chairman  to  discuss  “The  Desirability  of  Establishing 
McNary-Mapes  Standards  for  Snap  Beans.”  A  line 
of  samples  had  been  opened  and  they  were  displayed 
on  a  table  in  front  of  the  speaker,  and  the  entire  audi¬ 
ence  was  invited  up  to  view  the  disasters,  for  that  is 
about  all  they  could  be  called.  All  of  these  were  cut 
beans  with  the  exception  of  one  sample,  which  had  a 
very  plentiful  presence  of  Anthracnose. 

Mr.  Shook,  in  his  characteristic  way,  told  the  bean 
canners  there  was  no  sense  in  trying  to  induce  the 
market  to  buy  such  stuff  as  this  in  competition  with 
the  fine  fresh  beans  that  were  shipped  into  every  mar¬ 
ket,  and  he  went  on  further  to  say  that  a  great  num¬ 
ber  of  the  canners  had  urged  him  to  work  for  a  ruling 
preventing  the  canning  of  cut  beans,  for  as  much  of 
that  item  is  now  used  it  merely  gives  an  outlet  for  a 
lot  of  old,  tough  beans  that  would  be  discarded  rather 
than  packed  as  whole  beans.  He  invited  discussion  on 
this  matter,  and  the  opinion  was  that  it  would  be  well 
to  work  to  have  the  McNary-Mapes  Law  include  canned 
string  beans,  and  this  effort  will  be  made.  Basically 
the  idea  is  to  grade  all  beans  above  No.  5’s  as  sub¬ 
standards. 

President  Baker  then  introduced  Mr.  T.  D.  Holder, 
who  gave  a  summary  of  the  canning  crops  extension 
work  for  1933,  and  which  we  will  give  you  next  week. 

Mr.  H.  A.  Hunter,  co-worker  with  Mr.  Holder,  like¬ 
wise  outlined  the  program  of  work  for  1934. 

Mr.  Banks  Collins  of  the  A.  A.  A.  was  asked  to  speak 
on  the  matter  of  Marketing  Agreements,  and  he  gave 
it  as  his  opinion  that  these  marketing  agreements  will 
be  enforced.  Likewise,  he  informed  the  convention 
that  by  a  late  ruling  the  producers  are  made  a  part  of 
these  marketing  agreements.  He  warned  the  canners 
that  without  these  marketing  agreements  in  force 
prices  to  the  growers  can  be  advanced,  but  that  if  the 
agreements  were  in  force,  that  would  make  the  matter 
definite  and  fixed  for  the  year.  He  left  the  inference 
very  plainly  with  those  who  heard  him,  that  the  part  of 
wisdom  is  to  sign  up,  since  the  general  expression  was 
that  the  prices  on  growers’  crops  were  satisfactory. 
The  question  about  open  market  tomatoes  and  their 
prices  came  up,  and  Mr.  Collins  reminded  them  that  the 


committees  which  would  have  charge  of  this,  will  be 
composed  of  men  who  have  signed  the  marketing 
agreement. 

Questions  about  the  Code  which  is  expected  will  soon 
be  in  force,  were  asked  Mr.  Collins,  but  he  stated  these 
were  out  of  his  province. 

Mr.  Charles  Jarrell  gave  a  very  vivid  picture  of  the 
troubles  a  tomato  canner  would  have  in  living  up  to  the 
requirements  as  now  set  forth  in  the  Canners’  Code. 
The  rate  of  wages  can  be  handled  but  the  difficulty 
comes  in  handling  the  piece  workers.  Roughly,  the 
requirements  are  that  the  piece  workers  must  make 
the  minimum  wage,  and  that  if  50  per  cent  do  not  make 
such  a  wage,  the  rate  of  piece-work  pay  must  be  raised 
to  reach  that  point.  Mr.  Jarrell  very  properly  pointed 
out  that  it  would  require  an  army  of  timekeepers  to 
keep  record  of  the  peelers  as  they  strolled  in  at  all 
hours  of  the  day,  worked  as  long  as  they  cared  to, 
and  left,  and  then  a  corps  of  Philadelphia  lawyers  to 
figure  out  the  percentage  and  keep  matters  straight. 
He  said  he  had  women  who  peeled  60  buckets  at  an 
easy  pace,  while  others  working  alongside  of  them 
turned  in  diminishing  amounts  down  to  10  buckets. 
If  the  regulation  stands  as  it  is,  it  will  mean  that  a 
canner  will  have  to  discharge  all  inefficient  workers, 
but  that  would  handicap  the  canner  and  make  great 
confusion. 

Instead  of  this,  and  in  all  fairness  to  ability  and  de¬ 
sire  to  work,  he  moved,  and  his  motion  was  carried, 
that  piece  work  on  tomato  peeling  be  definitely  set  at 
7c  per  16  quart  bucket  and  the  husking,  of  corn  at  4c 
per  basket.  The  majority  of  piece  workers  can  easily 
make  better  than  the  average  rate  at  these  prices, 
and  for  that  reason  the  rate  would  be  fair  to  the  work¬ 
ers  and  fair  to  the  canners,  and  obviate  the  unending 
discussions  as  to  time  worked,  rate  of  pay,  and  what 
not. 

With  this  the  Convention  adjourned. 

*  * 

ST.  JOHN  INJURED  BY  FALL 

HERE  are  few  more  popular  supply  men  in  this 
industry  than  A.  F.  W.  St.  John,  Vice-President 
and  representative  of  Worcester  Salt  Co.,  in  the 
Central  Western  district,  with  offices  at  Columbus, 
Ohio.  Throughout  that  whole  region  he  has  been 
known  for  years  as  “Santy,”  “Fred,”  and  by  some 
“Salt.”  For  this  reason  news  that  he  met  with  a 
painful  accident  on  April  3rd  when  he  fell  and 
wrenched  his  back  badly  will  cause  widespread  con¬ 
cern.  It  was  feared  that  he  was  even  worse  off  than 
at  first  supposed,  but  at  the  hospital  (Mercy  Hospital 
in  Columbus)  it  is  said  no  bones  were  broken,  but 
that  he  will  be  a  month  or  so  getting  over  it.  He  is 
still  in  the  hospital  and  his  numerous  friends  will  need 
no  urging  to  drop  in  on  him. 

Quiet,  smiling  Santy  is  regarded  as  “the  salt  of  the 
earth,”  and  we  are  all  pulling  for  your  speedy  and 
complete  recovery,  01’  Salt! 
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Wilt  Resistant 

ALASKA  PEAS 

We  have  a  moderate  surplus  of  1933  crop  Mary¬ 
land  and  Alcross  strains  to  offer  for  spot  or  future 
delivery. 

Our  planting  stocks  of  ALASKA  PEAS  are  FULLY 
RESISTANT  to  WILT.  This  is  a  vital  feature  to 
most  canners  in  the  older  canning  sections. 

GOLDEN  CROSS  SWEET  CORN 

The  greatest  advance  in  Sweet  Corn  since 
Golden  Bantam  was  introduced. 

A  bright  yellow  I2-rowecl  corn  with  quality  equal  to  Golden 
Bantam  in  every  way;  very  resisant  to  Bacterial  Wilt  or  Stewart's 
Disease;  two  or  three  times  as  productive  as  Golden  Bantam 
and  only  six  days  later  in  Maturity.  Our  strain  of  this  F.  Hybrid 
is  from  the  original  Purdue  introduction. 

We  also  grow  a  full  line  of  other  Canners’  Seed 
PEAS.  BEANS.  CORN.  TOMATO.  PICKLE.  BEET. 

etc. 

We  solicit  your  inquiries  for  Pure-Bred  Canners’  Seeds. 

LEONARD  SEED  COMPANY 

333-335  West  35lh  Street  CHICAGO,  ILL. 


CANNING 

MACHINERY 


Split  Remover  Washer 


Peas 

Corn 

Beans 

Beets 

Tomatoes 

Fruits 


WCftNNlNG^  MACHINERY 

Jt  Single  UtM  or  J!  Complete  Canning  Plant 
BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


Fills  any  size  of  Can — full  or  Topped  off. 

Tip  governs  Head  Space. 

Steam  Coil  keeps  liquid  hot. 

Automatic  Valves — flow  stops  when  cans  stop. 
Speed — any  number  of  Cans  Per  Minute. 

Dimensions:  34  ”  high  from  Conveyor  or  Disc. 
Width  and  Length  20  ”  . 

Drip  Pan  Catches  spill — Pump  returns  spill  to 
tank. 

Drip  Pan  and  Pump  extra — Have  to  be  made  to 
suit  Can  Conveyor. 

Float  Valve  Tank  &  Valves  of  Brass  or  Bronze. 
Fits  in  any  line. 

Will  give  good  Vacuum  if  liquid  is  filled  hot. 
Fool  Proof— Low  Cost — No  Upkeep. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agmnta 

Canners  Machinery  Ltd.,  Simeoe,  Ont.  Can. 
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BETTER  PROFITS 


A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  indentity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


TO  those  of  faint  heart  in  connection  with  what  the 
actual  good  codes  and  marketing  agreements  so 
far  adopted  will  do,  we  refer  them  to  a  recent 
account  of  the  working  of  California’s  1933  “Selling 
Below  Cost’’  law.  Prior  to  its  passage  housewives 
spent  hours  running  each  day  from  one  super  market 
to  another  buying  “specials”  and  passing  up  marked  up 
items.  The  law  became  effective  August  24th  last. 
By  October  the  picture  had  changed  entirely,  according 
to  the  Progressive  Grocer  for  April  24th.  To  date 
there  have  been  no  convictions  under  the  law  but  it 
has  acted  as  a  curb  on  unbridled  cut  price  selling. 
Public  opinion  aroused  against  any  practice  is  too  dan¬ 
gerous  a  weapon  to  be  lightly  aroused  on  any  pretext 
based  solely  on  a  desire  to  gain  a  temporary  advantage 
in  selling  or  merchandising.  A  few  chiselers  will 
always  attempt  to  get  by  once  in  a  while,  but  in  the 
main  the  major  part  of  any  trade  group  or  manufac¬ 
turing  body  will  abide  by  the  announced  regulations. 

Here  then  we  have  our  answer  as  to  whether  or  not 
the  codes  and  marketing  agreements  will  really  have 
teeth  in  them.  According  to  past  experience,  convic¬ 
tions  will  be  few  and  far  apart  but  violations  will  also 
be  few  in  number  in  comparison  to  the  numbers  in¬ 
volved  in  a  marketing  agreement  or  code  restriction. 

Local  Grocery  Code  authorities  are  starting  to  func¬ 
tion;  chiseling  retailers  are  being  shown  the  error  of 
their  ways  and  the  retailing  of  groceries  is  apparently 
commencing  to  start  on  a  higher  profit  level.  More 
and  more  leading  grocers  have  re-adjusted  their 
methods  of  doing  business  to  a  point  where  they  made 
a  financial  profit  in  1933  and  will  do  so  in  1934.  This 
type  of  grocer  is  now  outspoken  against  the  irrespon¬ 
sible  individual  in  the  retailing  of  groceries  who  de¬ 
velops  and  attempts  to  increase  his  business  by  means 
of  price  appeal  alone. 

Apparently  the  thing  for  us  to  decide  then  is  how 
we  will  be  most  apt  to  effectively  appeal  to  new  buyers 
of  our  product,  be  they  retailers,  wholesalers  or  con¬ 
sumers.  The  price  appeal  is  on  its  way  out  for  more 
than  one  reason. 

For  a  few  minutes  let’s  look  through  the  advertising 
pages  of  the  April  issue  of  the  Progressive  Grocer, 


starting  from  front  to  back.  On  the  inside  of  the 
front  cover  we  find  the  Pacific  Coast  Borax  Company 
advertising  a  House  Cleaning  Poster.  The  American 
Fruit  Growers  offer  6  price  cards  in  natural  colors. 
Woodbury’s  offers  a  ten  cent  cake  of  their  soap  free 
and  illustrate  a  counter  display  box  that  will  build 
sales  for  a  grocer.  Clapp’s,  (here’s  a  canner)  offer  a 
display  stand  free.  Heinz  offers  a  compact  counter 
display.  General  Foods  advertise  I^a  France  and 
Satina  counter  dispensers.  Minnesota  Valley  Can¬ 
ning  Company  goes  to  town  as  usual  with  a  center 
spread  in  color  advertising  their  monthly  service  to 
grocers.  Burnett  offers  you  a  package  of  their  new 
dessert  for  making  ice  cream.  Gerber  features  a  9  can 
display  rack  and  Child  Health  Week  window  strip. 
Other  advertisers  call  attention  to  the  sales-building 
value  of  their  display  material. 

Gentlemen,  the  stage  was  really  set  last  year  for 
you  to  stage  a  constructive  sales  and  merchandising 
drive  but  the  most  of  you  felt  you  would  go  through 
the  year  and  see  what  1934  had  to  offer.  Well,  it’s 
here,  price  appeal  alone  will  not  do  the  job;  you  had 
better  commence  to  consider  what  you  can  do  toward 
making  your  line  or  brand  more  saleable  to  the  dis¬ 
tributor,  the  retailer  and  the  housewife. 

If  you  finally  make  up  your  mind  to  enter  on  a  long 
course  of  advertising  support,  you  will  do  well  to 
consider  first  the  possibility  of  adapting  some  plan  of 
premium  distribution  to  your  product.  You  may  try 
this  first  in  only  one  market  or  two,  you  may  be  able 
to  closely  control  the  expense  entailed  and  learn  valu¬ 
able  lessons  as  to  the  gain  in  sales  to  be  made  if  you 
adopt  the  plan  generally  over  all  your  territories. 

If  you  do  not  feel  like  doing  this,  you  will  fall  back 
on  providing  some  sales  helps  for  your  retail  dealers. 
The  old  fashioned  store  cards  are  pretty  well  out. 
Recipe  books  and  leaflets  are  always  good,  if  your 
product  is  comparatively  new  or  novel  in  any  market; 
recipe  leaflets  will  help  you  gain  the  friendship  of 
housewives. 

In  view  of  the  attention  now  being  given  to  the  ad¬ 
vocacy  of  mass  displays  and  mass  selling  plus  the 
advent  of  more  and  more  great  markets  in  all  parts 
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of  the  country,  you  can  easily  arrange  with  your  box 
house  to  mark  your  shipping  cartons  for  cutting  when 
used  in  mass  displays.  Do  this  and  then  print  inex¬ 
pensively  a  leaflet  illustrating  how  several  different 
displays  have  been  made  by  arranging  the  cases  attrac¬ 
tively  after  cutting  as  suggested.  (A  store  selling 
about  3  cases  weekly  of  Welch  Grape  Juice  made  one 
of  these  mass  displays  and  sold  63  cases  in  a  week.) 
Put  one  of  these  leaflets  in  every  case  you  ship.  Sell 
your  brokers  on  the  value  of  carton  use  according  to 
your  suggestions.  See  to  it  that  they  get  up  as  many 
displays  as  possible,  especially  when  you  first  start 
shipping  goods  in  these  new  cases.  You’ll  always  be 
glad  you  put  out  this  additional  sales  help. 

If  your  product  adapts  itself  to  associated  selling, 
that  is,  if  you  pack  say  a  meat  sauce  and  want  to  in¬ 
terest  dealers  in  displaying  your  advertising  material, 
get  up  a  windowstrip  illustrating  your  meat  sauce  and 
pricing,  or  listing  rather,  a  well  known  brand  of  baked 
beans.  Or  go  directly  into  the  field  of  associated  sell¬ 
ing  and  get  up  an  attractive  poster  showing  a  sizzling 
steak,  leave  a  place  for  the  price  per  pound,  and  show 
your  bottle  of  sauce  with  a  place  for  its  retail  price. 

In  the  field  of  window  posters,  many  attractive  win¬ 
dow  posters  can  be  made  in  sets  of  three  strips,  one 
twice  as  long  as  the  others,  to  be  used  on  the  top  or 
bottom  of  the  window,  and  two  to  be  used  on  the  sides 
of  the  window. 


More  canners  than  ever  before  should  interest  them¬ 
selves  in  the  new  cans  allowing  the  contents  to  be 
examined  visually  without  opening  the  can. 

If  your  advertising  budget  will  allow,  get  up  an 
elaborate  centerpiece  for  a  window  display  and  offer 
in  each  case  to  send  one  to  any  interested  retailer. 

Do  any  or  all  of  the  things  suggested  as  circum¬ 
stances  will  allow,  and  then  do  all  you  can  toward 
creating  consumer  good  will  and  interest  in  your 
brands  by  really  advertising  in  the  newspapers,  cover¬ 
ing  the  markets  you  select  for  the  trial  advertising 
campaign.  If  you  are  unable  to  finance  a  campaign  of 
out  and  out  newspaper  lineage,  get  lined  up  with  some 
co-operative  advertising  group  and  let  them  do  the 
job  for  you.  You  will  probably  want  to  have  some  cuts 
prepared  for  their  use  and  will  especially  want  to  have 
your  brokers  follow  closely  the  progress  of  the  cam¬ 
paign  in  order  that  you  may  get  the  space,  insertions, 
etc.,  to  which  you  are  entitled. 

At  any  rate,  do  something  constructive! 

Big  advertisers  of  today  started  only  a  few  years 
ago  with  small  space,  a  good  product  and  a  great  spirit 
of  stick-to-itiveness. 

If  any  reader  wants  further  suggestions,  dimensions 
of  advertising  material,  etc.,  in  connection  with  any 
of  the  foregoing,  write  Better  Profits  department  and 
we’ll  accommodate  them..  This  is  your  department, 
use  it  1 


QUALITY  SEED  PEAS 

Canners'  Varieties  Exclusively 

QueJity  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manufacturers  oj 

THE  MORRAL  CORN  HUSKER 
Either  single  or  double 
THE  MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 
THE  MORRAL  COMBINATION 
CORN  CUTTER 
For  whole  grain  or  cream  style  corn 
THE  MORRAL  LABELING  MACHINE 
and  other  machinery 


Write  for  Catalogue  and  further  Particulars 

MORRAL  BROTHERS,  Mortal,  Ohio 


BROWN  BOGGS  CO.,  Ltd 
Hamilton,  Ont., 

Sola  Agenta  for  Canada 
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What  Canned  Foods  Distributors 

are  Doing 


FOOD  MANUFACTURERS  ASSAILED  BY  McLAURIN  AT 
U.  S.  W.  C.  A.  CONVENTION 

HE  three-day  convention  held  by  the  United  States  Whole¬ 
sale  Grocers  Association  in  Memphis,  Tenn.,  recently,  was 
featured  by  an  address  by  J.  H.  McLaurin,  president,  bitterly 
attacking  the  food  manufacturers,  charging  that  their  aid  in  the 
“unholy  discrimination,”  between  major  distributors  and  smaller 
independent  grocers  had  added  a  heavy  economic  handicap  to 
the  latter. 

While  Mr.  McLaurin  praised  the  food  and  grocery  code  in 
his  address,  saying  that  it  had  done  much  to  end  such  discrim¬ 
ination,  he  pointed  out  that  many  were  dissatisfied  with  its 
workings  and  pointed  out  that  “if  it  does  not  eliminate  this 
trouble,  then  it  is  ineffective.” 

“I  believe  that  the  day  of  discrimination  in  favor  of  big  busi¬ 
ness,  financial  power,  as  against  smaller  distributors  is  pass¬ 
ing,”  he  said.  “Food  manufacturers  have  contributed  to  this 
unholy  discrimination  which  has  eliminated  thousands  of  retail 
grocers  and  independent  wholesale  grocers  and  threatened  a 
proven  sound,  economic  method  of  food  distribution. 

“We  find  in  the  ranks  of  food  distributors  of  the  country 
those  agencies  which,  as  a  result  of  their  demand  upon  manu¬ 
facturers  for  concessions,  rebates,  brokerages,  advertising  allow¬ 
ance,  recognition  of  dummy  brokerage  offices  and  other  methods, 
are  accomplishing  discrimination  against  the  independent  whole¬ 
sale  grocer  and  the  independent  retail  grocer. 

“Now,  I  believe  in  a  quantity  differential,  and  the  manufac¬ 
turer  has  the  right  to  sell  to  either  the  wholesaler,  the  retailer 
or  the  consumer,  but  he  should  announce  a  definite  distribution 
policy.  The  independent  grocery  is  entitled  to  as  low  a  net  cost 
on  goods  as  any  other  buyer.” 

In  praising  the  food  codes,  Mr.  McLaurin  pointed  out  that 
due  allowance  must  be  made  for  the  fact  that  they  have  not 
been  effective  very  long. 

“These  codes  amount  to  something,”  he  added,  “and  even  a 
doubting  Thomas  will  be  convinced  of  that.  After  the  codes 
have  been  worked  out,  and  are  understood,  wholesale  grocers 
will  find  that  compliance  is  not  only  possible,  but  desirable  and 
profitable.  You  can’t  please  all  with  the  codes,  but  the  good 
of  the  greatest  number  must  predominate  and  selfishness,  self  ad¬ 
vancement  and  convenience  must  be  pushed  to  the  background.” 

In  recommending  “strict”  compliance  with  the  codes,  Mr. 
McLaurin  told  members  of  his  organization  that  he  had  but 
recently  completed  a  10,000-mile  tour,  speaking  with  more  than 
400  wholesale  grocers  in  the  past  few  months,  and  he  had  found 
them  all  in  favor  of  the  code. 

N.  j.  GROCERY  CODE  ATTACKED  BY  SUPER  MARKET 
ORGANIZATIONS;  RETAIL  GROCERS  ANSWER 

BITTER  attack  on  the  New  Jersey  Grocery  Code  was 
launched  by  a  newly  organized  group  of  super-market 
operators  recently,  bringing  an  instant  reply  from  G.  Have- 
meyer,  president  of  the  Retail  Grocers’  Association  of  New 
Jersey,  denying  that  the  markup  ruling  provided  by  the  code 
was  unfair. 


Operation  of  the  new  code  is  unfair  and  unjust,  it  was  charged 
by  Robert  F.  Hummel,  temporary  chairman  of  the  newly-organ¬ 
ized  Independent  Retail  Merchants’  Association,  who  said  that 
its  workings  meant  an  additional  charge  to  New  Jersey  con¬ 
sumers  on  commodities  running  as  high  as  20  per  cent  more 
than  consumers  in  other  states  pay  for  the  same  items. 

The  independent  group  charged  that  there  was  a  “joker”  in 
the  State  code  whereby  market  price,  from  which  the  retail 
markup  must  be  figured  under  the  rulings  of  the  State  Code, 
is  predetermined  by  a  marketing  committee  “and  in  many  in¬ 
stances  does  not  represent  the  actual  market  price  for  these 
commodities.” 

“We  cannot  operate  under  the  State  Code  with  the  marketing 
committee  setting  arbitrary  prices  as  it  is,”  the  statement  con¬ 
tinued.  “We  cannot  advertise,  we  cannot  promote.  The  result 
is  to  tie  up  the  market  so  that  we  cannot  do  business.  We  don’t 
operate  on  a  markup;  we  operate  on  a  volume  basis.  The  con¬ 
sumer  is  charged  a  price  which  represents  the  difference  between 
efficiency  and  inefficiency.  The  State  Code  is  not  helping  the 
owner  grocer  or  small  merchant.  It  is  only  helping  the  big 
wholesalers  and  chain  stores.” 

In  answering  the  charges  of  the  above  group,  Mr.  Havemeyer 
said,  “I  can  certainly  say  that  the  State  Code  has  helped  all 
the  small  retail  grocers.  The  State  Code  is  very  satisfactory  to 
our  entire  membership,  and  reports  are  reaching  us  every  day 
showing  our  members  are  increasing  employment  and  wages. 
It  is  a  real  help  to  workers,  consumers  and  the  industry. 

“The  State  Code  has  eliminated  misleading  advertising  for¬ 
merly  used  by  some  grocers,  and  housewives  are  now  buying 
better  quality  merchandise  and  paying  a  fair  price,  instead  of 
buying  one  or  two  items  below  cost  and  then  having  to  pay  an 
unreasonable  price  for  the  rest  of  the  order.” 


NRA  OFFICIALS  ISSUE  ORDER  EASING  FOOD  CODES' 
PROVISIONS 

ENERAL  JOHNSON,  N.  R.  A.  administrator,  last  week 
announced  the  issuance  of  two  orders  modfiying  the  ap¬ 
proved  codes  for  the  wholesale  and  retail  food  and  grocery 
trades,  so  as  to  define  transportation  charges  as  applied  to  the 
merchant’s  cost. 

Both  of  the  orders  provide  that  should  transportation  rates 
to  point  of  delivery  be  less  than  10  cents  per  100  pounds,  such 
charges  need  not  be  included  in  listing  costs. 

The  orders  stipulated  that  “all  transportation  charges  as  here¬ 
in  mentioned  shall  be  the  published  fifth  class  rate  by  or  for 
any  common  or  licensed  carrier.  The  order  for  the  wholesale 
food  and  grocery  trade  defined  “transportation  charges  from 
the  wholesaler  to  his  customer,”  as  charges  to  points  of  delviery. 

The  order  dealing  with  the  retail  food  and  grocery  field  states 
that  cost  of  the  merchant  shall  include  transportation  charges 
to  the  point  of  sale,  except,  of  course,  when  the  rate  is  less 
than  10  cents  per  hundredweight. 


S/MPSO^ 


Dependable 

Protection 


Economical 

Insurance 


CANNERS  EXCHANGE  SUBSCRIBERS 


It’s  an  easy  matter  to  convert 
any  Super  machine  into  a 
Pulper,  Finisher  or  Juice 
Extractor.  You  simply  change 
the  Hopper,  Paddles  and 
Screen — and  this  is  hut  the 
work  of  a  few  minutes. 


WARNER  INTER-INSURANCE  BUREAU 


Lansing  B.  Warner,  Incorporated 

CHICAGO, 


Over  A  Quarter  Century  oj  Successful 
Service  to  the  Canning  Industry 


SUPER  PULPER 

Pulps  or  cyclones  by  entirely  new 
principle  using  both  pressure  and 
centrifugal  force.  Greater  capacity, 
maximum  efficiency,  better  quality, 
increased  yield. 


Demonstrated 

Efficiency 


Specialized 

Service 


SUPER  FINISHER 

Gives  super  smooth  results 
and  has  enormous  capacity. 
Steps  up  the  quality  of  the 
product,  assuring  highest 
prices  for  your  puck. 


tail  the  coupon  for  fully  illustrated  '  itamin  cmiteilt,  aVoids 

Catalog  No.  200.  beating  air  into  product. 

Modern  Canning  Equipment  for  ALL  Food  Products 


SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

_  HOOPESTON,  ILLINOIS 


SPRACI’E-SEIXS  CORE. 
r)i%’if»ion  of  FimxI  Marhinerv  Corp. 
HOOPESTON,  ILLINOIS 
Pleafte  M*n<l  me  without  ohlication 
your  new  General  Catalog  No.  200. 
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HAMACHEK 

IDEAL 

VINER 

FEEDERS 

Good  feeding  is  half  of  good  threshing  and 
in  order  to  insure  good  threshing,  you  must 
have  a  viner  feeder  that  separates  the  large 
forksful  of  vines  and  feeds  the  viner  as  con¬ 
tinuously  as  possible.  Continuous,  even  feed¬ 
ing  is  essential  to  best  results  on  any  viner. 
For  these  reasons,  over  three  thousand  Hama- 
chek  Ideal  Viner  Feeders  with  distributors 
have  been  manufactured  and  sold. 

Important  improvements  have  been  made 
on  Hamachek  Feeders  during  the  past  few 
years.  With  these  improvements  the  feeder 
requires  less  attention,  the  upkeep  is  reduced, 
and  its  efficency  is  increased. 

Our  standard  machine  is  now  made  so  that 
when  it  is  installed  its  feeding  end  is  about 
twenty  inches  lower  than  the  opening  in  the 
viner,  which  results  in  easier  pitching.  Long¬ 
er  feeders  can  be  furnished  for  convenience 
in  pitching  vines  from  the  ground. 

The  distributor  is  now  pivoted  so  that  its 
discharge  end  automatically  raises  when  too 
large  forksful  are  fed  into  the  feeder.  Any 
forkful  that  can  enter  between  the  distribut¬ 
or  and  the  conveyor  will  pass  into  the  viner 
without  clogging.  The  sides  of  the  feeder 
are  held  apart  with  cast  iron  braces  so  that 
the  discharge  end  is  free  to  raise  and  adjust 
itself  automically  according  to  the  size  of  the 
forkful  of  vines.  The  specially  designed  feed¬ 
ing  chains  are  now  heat  treated,  which  adds 
considerable  life  and  strength. 

FRANK  HAMACHK 
MACHINE  CO. 

KEWAUNEE  »  ..  WISCONSIN 


Jllso  Manufaciuters  of 

VINER,  ENSILAGE  DISTRIBUTORS,  AND 
CHAIN  ADJUSTERS 


1933  TOMATO  PACK  STATISTICS 

April  13,  1934. 

The  1933  pack  of  canned  tomatoes,  exclusive  of 
tomato  products,  amounted  to  17,896,332  cases  all 
sizes,  equivalent  to  11,986,469  cases  of  24  No.  3’s, 
according  to  figures  collected  from  the  canning  industry 
by  the  Foodstuffs  Division  of  the  Bureau  of  Foreign 
and  Domestic  Commerce.  This  compares  with  a  1932 
pack  of  17,400,000  cases  all  sizes,  an  estimated  figure 
based  on  complete  reports  from  eleven  states  produc¬ 
ing  72  per  cent  of  the  output  and  incomplete  reports 
from  the  remainder. 

The  inability  to  obtain  promptly  pack  figures  from 
a  considerable  number  of  canners  of  tomatoes  has  de¬ 
layed  the  publication  of  these  statistics. 

The  detailed  figures  by  states  for  1933  are  given 
below.  Attention  is  called  particularly  to  the  fact 
that  the  statisics  are  based  on  cases  all  sizes,  where 
comparisons  with  1932  are  possible.  Equivalent  No.  3’s 
have  been  calculated  for  1933. 

CANNKD  TOMATO  PACK,  1933  AND  1932 


1933 

Cases  All  Equivalent  1932 

Stale  Sizes  24  No.  3s  Cases  All  Sizes 

Ozark  Territory  (Arkansas 

Kansas,  Missouri  and  Oklahoma)..  2,553,798  1,545,929  2,482,61b* 

California  .  1,872,508  1,572,604  2,192,768t 

Colorado  .  176,071  128,320  163,680 

Delaware  .  371,690  266,368  (No  figure) 

Florida  .  112,360  64,733  (No  figure) 

Indiana  .  2,546,050  1,684,749  (No  figure) 

Maryland  .  4,137,142  2,636,342  6,006.952 

New  Jersey  .  140,236  110,878  (No  figure) 

New  York  .  672,587  486,398  621,709t 

Ohio  .  643,661  426,970  446,061 

Pennsylvania  .  280,555  182,787  (No  figure) 

South  Carolina  .  107,688  63,024  (No  figure) 

Tennessee  and  Kentucky .  855,447$  487,605$  (No  figure) 

Texa.^  .  161,895  96,693  (No  figure) 

Utah  .  684,838  555,658  403,222 

Virginia  .  1,503,541  928,086  1,239,333 

West  Virginia  .  71,982  48,798  (No  figure) 

Wisconsin  .  80,735  53,685  (No  figure) 

All  Other  Sta.es .  923,548  647,842  (No  figure) 


Totals  . 17,896.332  11.986.469  17,400,000x 


Notes :  1932  fi.;ures  collected  by  *  Ozark  Packing  Corp.  I  Canners  League 
of  California,  t  Association  of  New  York  State  Canners.  $  1933  figures  col¬ 
lected  by  Tennessee-Kentucky  Canners  Association,  x  Estimate  based  on  in- 
<«imp!e-e  returns  for  1932. 


BIDDLE  MOVES  OFFICE 

The  Biddle  Purchasing  Co.  has  moved  its  Balti¬ 
more  office  from  the  old  Phoenix  Building,  long  a 
nest  of  canned  foods  brokers,  and  now  all  gone 
elsewhere,  to  room  901  Keyser  Building,  where  they 
have  fine,  up-to-date  offices.  This  migration  took  place 
this  week,  and  the  many  friends  of  Manager  Knight 
are  awaiting  the  housewarming.  He  invites  all  can¬ 
ners  to  visit  this  new  office,  and  at  least  they  will  get 
a  warm  welcome. 


THE  BOOK  YOU  NEED  /  / 

Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 

Published  by  THE  CANNING  TRADE. 


AprU23,193U 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  urdikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


I 


Wanted  —  Machinery 


WANTED— To  buy  good  used  Tomato  Machinery,  for 
packing  whole  tomatoes.  State  condition  and  price 
and  model  numbers. 

Address  Box  A-1958  care  of  The  Canning  Trade. 


WANTED— No.  10  Continuous  Cooker  and  Cooler,  also 
No.  10  Peerless  Rotary  Exhauster.  Must  be  in  good 
condition. 

Crampton  Canneries,  Inc.,  Celina,  Ohio 


WANTED— For  cash  1  used  Olney  Pea  Washer;  1  used 
Robins  Circle  Steam  Hoist. 

Address  Box  A-1966  care  of  The  Canning  Trade, 


WANTED— Used  number  128  Max  Ams  Machines. 
Advise  serial  number  of  each  machine  and  its  condi¬ 
tion. 

Address  Box  A-1970  care  of  The  Canning  Trade. 


For  Sale  —  Plants 


FOR  SALE— Tomato  Plants  open  field  grown,  from 
Certified  Seed.  April  25th delivery:  Marglobe,  Bonnie 
Best,  Prichards  Scarlet  Topper,  Baltimore"$1.25  per 
1,000.  Ruby  King,  California  Wonder,  Harris  Giant 
Pepper  PlantS“$1.50  per  1,000.  Egg  Plants  $1.50 
per  1,000.  April  10th  delivery:  Cabbage  Plants;  Co¬ 
penhagen,  Dutch,  Wakefield-51.00  per  1,000.  Crosby 
Egyptian  Beet  51.00  per  1,000.  Broccoli  51.25  per 
1,000.  Prompt  shipment. 

Sims  Plant  Co. ,  Pembroke,  Ga. 


FOR  SALE— Tomato  Plants:  Delivery  May  1st;  Bonny 
Best,  Master  Marglobe  $1.25  per  1000.  Cabbage 
Plants:  Delivery  at  once;  Golden  Acre,  Copenhagen 
Market,  Glory  of  Enkhuizen,  Allhead  Early  $1.00  per 
1000.  Pepper  Plants:  Delivery  May  15th;  World 
Beater  $1.50  per  1000.  Allf.o.b.  Beaufort,  N.  C. 
Caulifiower  Plants:  Delivery  May  1st;  Early  Snow¬ 
ball  51.50  per  1000.  All  hardy  open  field  plants 
grown  from  pedigreed  seed  stocks.  Full  count  and 
satisfactory  delivery  guaranteed. 

Francis  C.  Stokes  &  Co,,  Inc.,  Woodbury,  N.  J. 


FOR  SALE — Tomato  Plants,  Cabbage  Plants  now 
ready.  150  acres  for  1934.  Varieties  Cabbage:  Co¬ 
penhagen  Market  (Yellows  Resistant) .  Varities 
Tomato:  Marglobe,  Pritchard,  Greater  Baltimore, 
Indiana  Baltimore,  Stone,  Bonnybest,  etc.  Write, 
phone  or  wire  for  prices,  or  come  to  our  farms. 
Location:  U.  S.  Highway  No  1.  between  Richmond, 
Virginia  and  Norfolk,  Virginia.  Shipping  capacity 
750  thousand  daily.  Sturdy,  hand  selected  plants 
grown  from  treated  seeds.  Your  orders  solicited. 

J.  P.  Councill  Co.,  Franklin,  Va. 

For  Sale  —  Seed 

FOR  SALE — Indiana  Baltimore  Tomato  Seed  from  sel¬ 
ect  stock,  treated  with  Semesan. 

Greenfield  Packing  Co.,  Greenfield,  Ind. 

FOR  SALE — 73  bushels  Henderson’s  Push  Lirra  Ectn 
Seed.  A  bargain. 

F.  M.  Stevens.  Cape  May,  N.  J. 

Help  Wanted 

BROKERS  ATTENTION — We  want  an  aggressive  and 
thoroughlyexperienced  Canned  Foods  Broker  to  open 
and  operate  a  Field  Broker’s  office  in  Indiana  for  an 
old  established  and  highly  rated  firm.  Give  full  parti¬ 
culars  and  all  previous  experience  in  answering.  Re- 
.  plies  strictly  confidential. 

Address  Box  A-1965  care  of  The  Canning  Trade. 

Situations  Wanted 

POSITION  WANTED — Do  you  require  the  service  of  a  Factory 
Superintendent?  Have  had  14  years  experience  canning  corn, 
beans  and  apples.  Can  furnish  best  of  references  as  to  ability 
and  character.  Age  38.  Will  go  anywhere.  Would  consider 
some  other  position  packing  other  products  if  chance  for  advan¬ 
cement. 

Address  Box  B-1964  care  of  The  Canning  Trade. 

POSITION  WANTED — Chemist  and/or  Production  Manager. 
Factory  and  laboratory  experience  with  jellies,  preserves  ( vacu¬ 
um-pan),  tomato  products,  canned  spaghetti,  soups,  and  similar 
foods.  Age  26;  salary  secondary,  but  urban  location  (most  of 
year)  essential.  • 

Address  Box  B-1961  care  of  The  Canning  Trade. 

POSITION  WANTED  By  Factory  Superintendent.  Efficient 
producer  with  long  and  varied  experience  packing  a  general 
vegetable  line;  peas,  corn,  tomatoes,  green  beans,  beets,  kraut 
and  other  items.  Good  mechanic.  Have  installed  several  com¬ 
plete  canning  plants.  Available  now. 

Address  Box  B-1963  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  in  canning  factory.  I 
have  had  many  years  experience  in  packing  fruits  and  veget¬ 
ables.  Can  furnish  good  reference. 

Address  Box  B-1967  care  of  The  Canning  Trade. 
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NOW  only 

$5  00 

In  line  with  the  times,  the  price  of 

A  Complete  Course  In  Canning 


has  been  cut  in  half — to  $5.00  per  copy  cash  with  the 
order,  postage  paid.  This  is  the  same  book  in  every 
respect — complete  contents,  same  binding — exactly 
the  same  edition  as  sold  regularly  @  $10.00. 

This  is  the  one  book  of  authorative  instruction  and 
formulae  recognized  by  the  food  preserving  industry 
of  the  world;  has  had  a  world-wide  distribution, 
playing  a  full  part  in  the  development  of  commercial 
canning,  preserving,  pickling,  condiment  making, 
sauces  etc.,  in  all  parts  of  the  globe. 

We  are  lead  to  this  new  price  because  we  promised 
and  had  expected  to  have  a  revision  of  the  book  by 
this  time,  but  circumstances  have  prevented  this. 
The  fundamentals  have  not  changed,  nor  can  they; 
some  new  articles,  and  some  new  methods  have  been 
brought  out,  but  they  form  only  a  small  fraction  of 
the  total. 

Dealers  are  authorized  to  sell  at  this  new  price  from 


now  on. 


THE  CANNING  TRADE 

Baltimore,  Md. 


April  23, 19 3 U 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 

cutting  prices?  The  market  is  genuinely  strong;  can- 


WEEKLY  REVIEW 

Business  Is  Good — Market  Quiet  but  Prices  Holding — Some 
Few  Changes  in  Prices — Spinach  Expected  to  Advance — Bar¬ 
gain  Hunters  Have  Their  Troubles 

ARKING  TIME — The  canned  foods  market  has 
gone  on  its  unchanged  way  this  past  week, 
and  they  are  beginning  to  speculate  as  to  the 
cause  of  the  let-up  in  active  buying.  Some  feel  that 
business  in  all  lines  is  slowing  down,  and  that  we  are 
going  into  a  recession.  But  the  figures  in  the  great 
world  do  not  show  this,  but  just  the  reverse.  The 
items  used  by  the  index  makers  all  show  improvement ; 
employment,  despite!  the  falling  off  in  the  CWA 
workers,  is  on  the  increase,  and  general  merchandisers 
say  that  the  anticipated  spring  revival  is  here. 

The  country  is  getting  heartily  sick  of  the  politicians 
and  the  heavy  taxes  they  are  forcing  on  us  in  their 
refusal  to  lay  off  huge  unnecessary  forces,  or  to  reduce 
their  pay  even  when  all  industry  and  business  have 
taken  heavy  cuts — because  such  actions  might  affect 
votes;  but  it  is  even  more  disgusted  with  the  “politi¬ 
cians  for  politics’  sake”  who  try  to  make  thunder  out 
of  the  present  struggle  back  to  normalcy,  and  who 
would  scuttle  every  effort  towards  improvement  to 
advance  what  they  consider  the  interests  of  their  party. 
When  party  interest  exceeds  the  welfare  of  the  whole 
country  it  is  about  time  these  politicians  were  swept 
into  the  ash-can,  and  that  sentiment  is  becoming  very 
general,  spreading  rapidly.  It  is  from  this  source, 
however  innocently  the  spreader  of  the  bad  news  may 
be,  that  the  reports  of  distress  in  business  and  recession 
come.  Everyone  seeking  market  information  must 
continually  bear  in  mind  that  there  is  to  be  an  election 
this  Fall,  and  those  interested  would  not  mind  sinking 
the  whole  works  of  business,  if  by  doing  so  they  got 
themselves  back  on  their  jobs.  In  fact  some  of  them 
seem  to  think  that  that  is  the  only  way  in  which  they 
can  get  back.  So  when  you  hear  or  read  dismal  tales 
of  woe  consider  their  origin  and  purpose. 

As  a  matter  of  fact  in  our  industry  business  is  really 
humming.  Machinery  men  are  selling,  supply  men  are 
busy — more  so  than  they  have  been  for  three  years  at 
least.  In  the  canned  foods  markets  none  of  you  ever 
saw  such  strength  as  is  now  shown  in  both  spots  and 
futures,  and  despite  attempts  to  stampede  the  market 
prices.  The  “Blues  Singers”  will  tell  you  that  that  is 
because  replacement  costs  promise  to  be  so  high  that 
prices  cannot  be  cut.  That  is  true,  about  the  higher 
costs,  but  since  when  did  costs  ever  stop  a  canner  from 


ners  have  confidence  in  the  value  of  the  spots  they  still 
hold — and  they  are  too  few  to  their  own  liking — and 
they  are  showing  the  backbone  to  ask  cost  and  a  profit 
on  futures.  That  marks  a  new  day  in  the  selling  of 
canned  foods,  as  you  will  all  recognize. 

THE  MARKET — One  of  the  well-known  market 
operators,  in  their  most  recent  market  letter  sum¬ 
marizes  the  situation  very  aptly,  we  think,  when 
they  say: 

“While  buying  has  been  slow,  yet  we  hear  gen¬ 
erally  that  sales  by  Wholesalers  have  been  very 
satisfactory.  We,  therefore,  anticipate  a  replace¬ 
ment  move  shortly.  Stocks  generally  are  not 
large,  but  buyers  seem  cautious  until  they  feel  the 
Consumers  are  taking  hold  at  the  necessarily 
higher  figures.  However,  Consumers  are  now 
more  accustomed  to  the  demand  for  higher  prices 
which  have  been  so  gradual  that  little  real  effect 
has  been  noted.  Under  these  circumstances,  we 
feel  that  tonnage  will  continue  to  show  the  steady 
upward  swing  that  has  been  recorded  in  the  past. 

“New  Pack  Spinach  at  current  prices  should 
prove  very  attractive  in  face  of  high  Coast  figures.” 
Looking  over  other  market  quotations  for  spots  the 
most  striking  thing  about  the  lists  is  the  number  of 
“outs,”  more  than  half  the  list  being  so  marked,  and 
the  remainder  representing  actually  retail  lots  of  goods 
rather  than  wholesale,  so  small  are  they. 

There  have  been  some  changes  in  the  market  prices, 
spinach — for  trading  purposes — being  marked  down 
slightly ;  but  when  the  canners  learn  the  troubles  that 
are  happening  in  California,  with  this  crop,  and  that 
a  lot  of  spinach  beds  were  winter-killed  in  this  region 
even  such  market  “come-on”  prices  will  not  be  named, 
and  it  is  very  doubtful  if  any  canners  accepted  business 
at  the  reductions.  Spinach  is  worth  more  money,  and 
until  the  season  reverses  itself  and  riroves  to  be  very 
favorable  to  this  crop,  prices  may  be  expected  to 
steadily  go  higher.  There  are  those  who  believe  that 
that  time  has  gone  by,  and  that  the  pack  will  be  light, 
and  bring  higher  prices. 

The  same  sort  of  order-tempting  prices,  a  slight  re¬ 
duction,  in  sweet  potato  prices  is  recorded.  This  late 
in  the  season  there  is  no  reason  for  such  cutting.  The 
pack  was  not  heavy;  no  one  ran  up  a  supply,  depend¬ 
ing  upon  canning  the  potatoes  if  the  orders  came  in, 
and  so  there  are  no  stocks  to  be  cleaned  out.  No  can¬ 
ner  would  send  his  salesman  on  the  road  to  cut  prices 
on  sweet  potatoes;  but  commissions  must  be  earned, 
and  when  trading  is  dull  “any  old  port  in  a  storm.” 

Even  tomato  prices,  spots,  are  tampered  with.  And 
this  is  totally  the  whole  of  the  crop  of  “anxious  for 
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orders”  due  to  the  slight  let  up  in  trading.  None  of 
these  cuts  are  worthy  of  notice,  but  they  constitute  the 
market  news  of  the  week.  In  every  other  respect  we 
have  but  one  report  to  make:  everything  in  spot 
canned  foods  is  firm  and  confident.  Bargain  hunters 
are  starving  to  death,  and  when  they  find  a  bargain, 
they  usually  agree  that  it  is  not.  A  good  Irish  bull,  but 
it  tells  the  story. 

One  by  one  the  various  States  take  on  some  kind  of 
legislation  affecting  the  canners.  New  York  State, 
recently,  with  its  bonding  measure,  and  now  Illinois, 
through  its  Department  of  Agriculture,  has  issued  an 
order  calling  for  proper  labelling  under  the  new  State 
“Closed  Package”  law,  and  intend  to  use  all  present 
U.  S.  grades  as  their  guide.  May  be  little  or  nothing 
in  this,  but  it  smacks  of  a  dirty  dig  at  canned  foods — 
the  great  closed  package  product.  Just  another  cloud 
in  the  sky  indicating  the  storm  that  is  approaching, 
unless  the  canners  begin  to  make  their  labels  “the 
window  of  the  can.” 

*  Jt 

NEW  YORK  MARKET 

By  ‘‘NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  ' Trade” 

Spots  Firm  but  Moving — Buyers  Fear  Present  Future  Prices 
May  be  Reduced — Spot  Corn  Prices  Weaken — Cherry  Prices 
Adjusted  Downwards — Sardines  Holding  Interest — Green  As¬ 
paragus  Active — Future  Tomatoes  Continue 
to  be  Neglected — Dividends 

New  York,  April  19,  1934. 

Market — spot  movements  continued  to  fur¬ 
nish  most  of  the  activity  in  the  local  canned 
foods  market  again  this  week,  buyers,  as  a 
whole,  showing  little  desire  to  make  any  definite 
futures  committments  in  view  of  the  general  confused 
outlook  in  the  forward  market. 

Prices  on  spot  items  held  unchanged  to  slightly 
stronger  for  some  of  the  more  popular  lines.  A  steady 
fiow  of  replacement  orders  testified  to  the  strong  condi¬ 
tion  of  the  spot  market,  with  any  bargain  offerings 
fioating  around  being  quickly  snapped  up.  Again, 
items  such  as  apricots,  where  new  pack  prospects  are 
unfavorable  are  finding  increased  favor  with  inquiries 
broadening  out.  Spot  fruit  prices,  in  general,  were 
firm  to  slightly  higher. 

OUTLOOK — Action  of  the  Maine  packers  in  reduc¬ 
ing  new  pack  corn  from  the  opening  level  of  $1,021/^ 
to  95  cents,  factory,  in  such  a  comparatively  short  time 
has  aroused  some  comment  here.  While  admitting  that 
the  situation  may  have  been  such  that  the  New  England 
factors  were  forced  to  meet  competitive  conditions, 
the  feeling  here  is  that  it  would  have  been  better 
marketing  tactics  to  have  opened  at  the  lower  level, 
then  raised  prices  as  trading  conditions  warranted. 

Some  factors  here  view  the  action  as  a  blow  to  other 
futures’  price  lists  which  will  be  released  later,  holding 
that  the  example  may  lead  buyers  to  expect  the  same 
reaction  from  other  packers  from  trade  resistance  to 
the  higher  prices. 


CORN — Despite  the  fact  that  the  market  for  new 
pack  Maine  corn  is  now  definitely  established  at  95 
cents,  factory,  buying  response  to  the  reduction  has 
not  been  as  satisfactory  as  might  have  been  expected. 
Business  booked  after  the  prices  were  lowered  was  re¬ 
ported  to  have  fallen  far  below  earlier  anticipations. 

The  quick  lowering  of  prices  here  has  made  buyers 
somewhat  chary  of  making  unnecessary  committments 
until  the  situation  is  slightly  more  settled.  •  Again,  the 
uncertainty  over  complete  pack  totals  this  year  has 
created  a  somewhat  unfavorable  reaction  towards 
heavy  futures’  committments. 

Spot  prices  on  fancy  Maine  com  were  lowered  to 
92 cents,  factory,  by  some  factors  following  the  cut 
in  futures  levels.  Interest  in  spot  corn  was  confined 
mainly  to  routine  demands.  Resale  business  on  gallons 
was  reported  good  here  with  jobbers  reaping  sub¬ 
stantial  profits. 

CHERRIES — Following  the  recent  break  in  the 
mid-West  markets,  Michigan  cherries  were  reduced  in 
the  local  market  to  bring  quotations  in  line  with  the 
new  price  schedule  which  lists  red  sour  pitted  cherries 
here  at  $4.50  for  light  and  $4.75  for  heavy,  100,  f.o.b., 
Michigan  factory.  Standard  Richmonds  100  were 
posted  at  $4.25,  same  basis. 

The  weakness  in  the  mid-West  market  developed  out 
of  a  break  in  prices  by  co-operatives  who  felt  that 
stocks  should  be  moving  a  little  faster  and  were  willing 
to  provide  the  necessary  stimulus  in  lower  prices. 

SARDINES — With  the  Maine  sardine  canning  sea¬ 
son  getting  under  way  this  week,  an  odd  situation 
exists  here  in  that  packers  have  not  released  any  open¬ 
ing  price  lists.  However,  prices  are  expected  to  be 
released  later  this  week.  Uncertainty  over  the  code 
situation  was  believed  mainly  responsible  for  the  delay. 

Prospects  for  the  new  pack  as  far  as  fish  runs  go 
are  not  any  too  favorable,  preliminary  reports  from 
New  England  factors  indicating  that  the  runs  are  not 
turning  out  very  well.  As  for  the  marketing  aspect, 
the  spot  market  here  is  pretty  well  cleaned  out  and 
with  foreign  packed  goods  under  a  handicap  due  to 
foreign  exchange  differentials,  the  domestic  sardine 
packer  has  a  more  optimistic  outlook  than  for  some 
time  in  the  past. 

SPINACH — ^While  reports  from  California  indicat¬ 
ing  that  the  dry  season  has  had  an  extremely  unfavor¬ 
able  effect  on  new  pack  spinach,  formal  opening  levels 
will  be  around  the  current  quotations  or  slightly 
higher,  it  now  seems.  Prices  were  advanced  quite 
sharply  following  the  recent  low  opening,  as  reports  of 
crop  damage  cut  into  optimistic  preliminary  pack 
totals. 

California  Packing  re-entered  the  local  market  on 
featured  brands,  although  business  was  limited  to 
April  shipments.  The  new  list  posts  Buffet  at  47i/:> 
cents ;  picnic  67i/^  cents ;  Is  at  80  cents ;  2s  at  90  cents, 
and  2i/4s  at  $1.15,  with  10s  being  quoted  at  $3.70,  all 
prices  coast. 

ASPARAGUS — Although  the  local  trade  showed 
little  interest  in  most  grades  of  new  pack  ’grass,  green 
asparagus  has  drawn  quite  a  bit  of  attention.  Several 
Pacific  Coast  packers  have  withdrawn  on  this  item 
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with  others  expected  to  announce  similar  action 
shortly.  Poor  crop  prospects,  due  to  the  dry  weather 
in  California,  continues  to  harass  canners  although 
buyers  here  have  shown  little  interest  in  new  pack 
'grass,  even  with  the  added  threat  of  severe  weather 
damage  to  the  crop  thrown  in. 

High  prices,  which  brought  a  storm  of  protest  when 
posted,  resulted  in  buyers  sitting  back  and  awaiting 
developments.  Current  needs  of  most  buyers  were  fairly 
well  covered  due  to  the  heavy  buying  of  spot  asparagus 
before  the  new  pack  price  lists  were  made  public. 

GRAPEFRUIT — While  most  Florida  packers  have 
swung  into  line  with  the  higher  prices,  there  are  a 
few  factors  which  are  quoting  at  the  old  levels.  How¬ 
ever,  indications  are  that  all  packers  will  be  in  line 
with  the  generally  higher  trend  in  quotations  within 
the  immediate  future  as  upward  adjustments  in  price 
lists  are  expected  to  remove  the  last  of  the  lower-priced 
lots  from  the  market. 

TOMATOES — Little  was  doing  in  the  spot  market 
save  normal  replacement  shipments  with  prices  hold¬ 
ing  steady.  Trl-state  packers  maintained  2s  at 
bents,  factory,  despite  the  fact  that  Florida  tomatoes 
slid  off  to  821/4  cents,  Tampa.  Other  grades  were  un¬ 
changed  with  Maryland  10s  at  $4.15,  factory. 

Futures  tomatoes  held  little  interest  for  the  local 
trade. 

SALMON — Tentative  opening  prices  on  new  pack 
fancy  salmon  were  posted  during  the  week  by  the 
Columbia  River  Packers’  Association.  In  view  of  the 
current  labor  and  fisherman  troubles  in  that  area, 
however,  just  how  long  the  prices  will  prevail  is 
problematical. 

The  preliminary  list  posts  fancy  halves  at  $2.05  and 
standard  at  $1,931/),  New  York,  which  is  somewhat 
above  last  year’s  opening  levels,  although  not  as  much 
higher  as  had  been  anticipated  in  some  quarters.  The 
list  contained  a  guarantee  against  sellers’  decline 
when  formal  lists  are  posted.  Other  lists  are  expected 
to  be  released  shortly  and  a  more  adequate  idea  of 
price  ideas  is  expected  to  be  available  then,  buying 
circles  pointed  out. 

SALES — Analysis  of  the  Department  of  Commerce 
March  grocery  sales  report  doesn’t  provide  a  very 
favorable  outlook  for  grocery  distribution.  While,  on 
a  dollar  volume  basis,  sales  were  11.5  per  cent  above 
March,  1933,  retail  food  prices  in  March  were  20  per 
cent  above  those  in  the  like  month  last  year.  This 
indicates  a  slight  decline  in  actual  business  done. 

DIVIDEND — First  quarter  operations  of  the  Cali¬ 
fornia  Packing  Corp.  apparently  were  quite  satisfac¬ 
tory  judging  from  the  action  of  the  company  in  declar¬ 
ing  a  dividend  of  37  V4  cents  on  the  common  stock 
payable  June  15  to  holders  of  record  May  31.  How¬ 
ever,  as  with  the  March  26  payment  of  25  cents,  the 
company  warned  against  construing  the  current  dis¬ 
bursement  as  establishing  a  regular  annual  rate. 

EARNINGS — Operations  of  Seeman  Bros.,  metro¬ 
politan  wholesale  grocer,  in  the  first  three  months  this 
year  saw  net  income  spurt  to  $108,224,  against  $65,468 
in  the  like  1933  period,  a  striking  testimony  to  the 
improvement  in  the  local  canned  foods  business. 


CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade" 

Winter  Lingers  On — ^Two  Views  of  the  Market — Government 
Cherry  Canners  and  Independents  in  Battle — Asparagus  Prices 
Look  Better — ^Apricots  Strong — ^The  Strength  of  the 
Tomato  Situation — Very  Little  Pea  Planting  to  Date 
Chicago,  April  19,  1934. 

EATHER — In  this  column  last  week,  we 
bragged  about  the  pleasant  weather  and  said: 
Springtime,  Gentle  Annie,  was  here.  It  proved 
to  be  a  case  of  “speaking  out  of  turn”  for  soon  after 
sending  the  report  we  had  snow,  chilly  weather,  hail 
and  rain.  Several  remarks  in  regard  to  the  un¬ 
seasonable  conditions  were  made  by  those  Californians 
who  were  present  last  week  during  the  N.  C.  A.  Code 
meeting.  The  last  three  days  have  been  pleasant  again 
and  everyone  is  hoping  it  will  continue  that  way. 

N.  C.  A.  CODE — Now  that  the  Canners  Code  has 
been  approved  (at  least  by  the  N.  C.  A.  Directors)  it 
is  to  be  hoped  that  future  trading  will  become  more 
general.  Considerable  of  the  doubt  as  applied  to  the 
1934  costs  has  been  eliminated  and  this  should  pep  up 
interest  in  the  1934  packing.  Brokers  have  again 
expressed  their  dissatisfaction  over  the  Directors  side¬ 
stepping  the  Diversion  of  Sales  Compensation  matter, 
but  it  is  thought  that  this  all-important  subject  will 
be  taken  care  of  by  the  Administration  in  another  way. 

GENERAL  CONDITIONS— The  market  as  a  whole 
is  quite  sluggish.  Of  interest  to  your  readers  might  be 
the  two  rather  opposite  viewpoints  outlined  in  the 
following.  The  first  by  a  prominent  Chicago  merchant 
who  said : 

“Why  waste  energy  fretting  about  the  dire  re¬ 
sults  that  may  follow  (as  some  are  want  to  tell 
you)  as  the  outcome  of  the  inflationary  boom  that 
will  develop?  If  you  are  alert  instead  of  pessi¬ 
mistic,  you  will  be  able  to  capitalize  on  the  many 
opportunities  that  will  develop  the  balance  of  the 
season  for  good  merchandizing  distribution  and 
profit.” 

The  other  from  the  prominent  Indiana  canner,  quoted 
before  in  this  column  and  who  said  in  his  last  weekly 
bulletin : 

“Because  most  packers  made  money  last  year 
and  they  have  much  confidence  in  the  future,  a 
big  acreage  and  crop  may  be  expected.  We  feel 
our  customers  should  work  very  hard  for  spot 
orders,  but  be  most  careful  about  future 
contracts.” 

RSP  CHERRIES — The  fight  is  on  and  after  all — how 
foolish  it  is.  From  a  man  “up  a  tree”  position,  it  looks 
like  a  real  scrap  between  the  co-operative  canners  and 
the  independent  canners.  The  former  some  week  or  so 
ago  broke  the  market  from  $5.00  to  $4.50,  and  now  the 
independents  have  gone  one  better  and  are  quoting 
today : 

No.  10  SEL  Michigan  RSP  Cherries  at  $4.00  Factory. 
No.  2  SEIi  Michigan  RSP  Cherries  at  .95  Factory. 
Buyers  are  taking  advantage  of  these  low  levels  and 
heavy  business  is  going  on. 
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In  New  York  State  spot  stocks  are  quite  light.  In¬ 
deed  it  is  reported  that  the  entire  unsold  and  unshipped 
stock  consists  only  of : 

8,000  Cs.  No.  2  tin  Cherries 
18,000  Cs.  No.  10  tin  Cherries 
which  is  a  very  small  quantity  indeed. 

ASPARAGUS — Slowly  but  surely  distributors  are 
realizing  that  the  opening  prices  on  California 
asparagus  are  proper  and  not  too  high  as  everyone 
thought  some  two  or  three  weeks  ago.  The  crop  on 
the  Coast  is  being  hurt  by  cold  weather.  Growers  have 
even  had  to  resort  to  smudge  pots  in  the  field  to  help 
the  crop  along.  A  prominent  California  Asparagus 
Canner  last  week  offered  to  wager  that  the  Trade  would 
be  paying  more  than  the  opening  list  before  next  Fall. 

EVAPORATED  MILK — There  is  to  be  a  meeting  in 
Chicago  this  week  of  the  Evaporated  Milk  Association. 
The  Independents  hope  soon  to  be  able  to  make  some 
headway  in  their  fight  for  a  larger  differential  than 
15  cents  per  case  between  the  Advertised  and  the  Non- 
advertised  packings.  Otherwise,  canned  milk  is  slug¬ 
gish  and  to  use  an  expression — there  is  nothing 
stirring. 

CANNED  FRUITS — Apricots  are  in  a  very  strong 
position.  As  has  been  pointed  out,  California  Canners 
paid  the  Growers  last  year  $25.00  per  ton,  but  this 
year  due  to  the  extreme  short  crop,  $50.00  and  possibly 
$60.00  per  ton  will  have  to  be  paid.  That  means  that 
No.  21/2  Choice  Apricots  will  open  at  around  $1.65- 
1.75.  In  turn,  that  makes  Spot  No.  21/2  Choice  Apri¬ 
cots,  now  obtainable  at  $1.50  Coast,  an  attractive  pur¬ 
chase.  On  the  $1.50  basis,  liberal  sales  have  been 
made  in  this  market  during  the  past  week.  On 
Peaches,  a  better  movement  has  been  noted  at  the 
Code  levels,  i.  e. : 

No.  21/2  Standard  Y.  C.  Peaches  at  $1.30 

No.  21/2  Choice  Y.  C.  Peaches  at  1.40 

No.  2Vi  Fancy  Y.  C.  Peaches  at  1.60 

Many  items  in  the  Peach  line,  like  8-ounce,  No.  1  Tall, 

and  No.  10  tins,  are  in  scant  supply.  Pears  continue  in 
demand,  but  the  cleaned-up  condition  in  first  hands 
makes  for  limited  trading.  All  in  all.  Pears  are  possibly 
in  even  a  better  position  than  any  other  item  in  the 
fruit  line. 


TOMATOES — It  was  only  last  week  that  someone 
in  the  trade  asked:  Why  have  not  the  1933  statistics 
been  published?  Well — it  is  answered  now.  You  will 
undoubtedly  have  this  fully  covered,  Mr.  Editor,  in 
your  worthy  paper  so  we  will  not  elongate  thereon.  It 
might  be  well,  however,  to  call  attention  to  the  fact 
that  statistics  for  the  1932  pack  were  never  issued, 
although  it  seemed  to  be  the  accepted  thought  that  the 
total  for  1932  was  about  16  million  cases.  It  might  be 
a  good  idea  to  make  a  few  comparisons,  i.  e. : 

1933  statistics  (all  sizes) . 17,896,332  Cs. 

1931  statistics  (all  sizes) . 13,816,066  Cs. 

1930  statistics  (all  sizes) . 24,267,744  Cs. 

1933  statistics  (reduced  basis  3’s)  ....11,986,469  Cs. 

1931  statistics  (reduced  basis  3’s)....  9,573,025  Cs. 

1930  statistics  (reduced  basis  3’s)  ....16,997,799  Cs. 

1929  statistics  (reduced  basis  3’s)  ....14,145,301  Cs. 

An  analysis  of  the  above  should  prove  the  real 

strength  of  the  present  spot  situation  and  it  also  shows 
the  possibility  of  “steping  up”  the  packs ;  for  example. 


take  the  1929  pack,  compare  it  with  the  1930  pack  and 
you  can  see  that  production  was  stepped  up  fully  30 
percent. 

When  it  comes  to  the  spot  market,  the  Florida  com¬ 
petition  seems  to  have  all  but  dwindled  out  and  as  a 
result  the  market  is  a  little  firmer  on  the  few  remain¬ 
ing  lots  in  Indiana.  No.  2  tin  Ex.  Stds.  are  held  at 
95  cents  Indiana  Factory;  No.  2i/>  Ex.  Stds.  at  $1.25- 
1.30,  and  No.  10  tin  Ex.  Stds.  at  $4.50.  There  is  little 
movement,  however.  On  Futures,  the  trade  are  still 
awaiting  developments,  but  with  the  new  Code  levels 
as  applied  to  both  women  and  men  help,  it  would  not 
be  surprising  if  a  strengthening  tone  was  soon  noted. 

PEAS — Everyone  is  interested  in  the  planting  opera¬ 
tions  of  the  pea  canners  throughout  northern  Indiana 
and  Illinois.  Very  little  planting  has  been  done  to 
date.  It  looks  like  a  backward  season.  Some  Indiana 
canners  have  their  acreage  out,  but  the  majority  in 
the  Hoosier  State  have  planted  only  a  very  small  per¬ 
centage  of  their  acreage.  Future  peas  continue  in 
good  demand  and  several  of  the  more  prominent  Wis¬ 
consin  canners  have  been  forced  to  withdraw  from  the 
market.  On  Spots,  some  re-sales  continue  to  develop 
and  a  little  easiness  has  been  noted.  $1.20  to  $1.25 
f.  o.  b.  shipping  point  will  now  buy  certain  lots  of 
standard  peas  where  a  month  ago,  $1.30  to  $1.35  was 
the  lowest. 

CORN — If  anyone  can  tell  you  anything  that’s  doing 
in  the  Corn  line,  he’s  a  better  man  than  your  Chicago 
Correspondent.  Due  to  the  lack  of  demand,  a  little 
weakness  has  crept  into  the  spot  corn  market  with  the 
result  that  No.  2  tin  standards  are  now  available  at 
75  cents  f.  0.  b.  Indiana  cannery.  At  that  the  move¬ 
ment  is  sluggish.  On  Futures  the  trade  have  not  done 
much  in  the  waj'^  of  covering  their  season’s  wants. 
The  fear  still  prevails  in  the  buyer’s  mind  that  the 
corn  pack  for  1934  is  likely  to  be  overdone. 

A  CENTURY  OF  PROGRESS— It’s  a  busy  bee-hive 
over  on  the  Lake  Front.  Thousands  of  workmen  are 
getting  everything  in  order.  The  visitors  to  the  1934 
Fair  will  not  recognize  it,  so  many  changes  are  taking 
place.  Space  for  exhibits  at  A  Century  of  Progress  is 
sold  out  far  in  advance  of  last  year,  and  returning 
exhibitors  in  a  great  majority  of  cases  are  taking  larger 
space  this  year. 

The  Foods  and  Agriculture  Building  of  last  year, 
which  developed  into  one  of  the  most  popular  of  all 
the  exhibit  buildings,  has  been  soldout  95  per  cent.  Of 
a  total  exhibition  space  of  about  60,000  square  feet, 
only  2,000,  divided  into  three  small  blocks,  remain. 

'The  building  this  year  is  to  be  known  as  the  Foods 
Building,  the  “Agriculture”  name  having  been  dropped 
because  the  exhibits  are  the  products  and  not  the 
processes  of  agriculture  with  a  few  exceptions. 


CAJOLING  LIZZIE 

One  hears  a  great  deal  about  the  absent-minded  pro¬ 
fessors,  but  none  more  absent-minded  than  the  dentist 
who  said  soothingly  as  he  applied  the  pliers  to  his 
automobile : 

“Now,  this  is  going  to  hurt  just  a  little.” 
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GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade” 

Season  Opens  With  No  Shrimp — Difficult  Oyster  Season 
Ending — ^The  Prices 

Mobile,  Ala.,  April  19,  1934. 

HRIMP — The  Spring  shrimp  canning  season  is 
here,  but  the  shrimp  are  not,  which  is  not  an 
unusual  occurrance,  because  the  Spring  shrimp 
pack  cannot  be  depended  on  any  year.  It  has  more 
times  proved  a  failure  than  it  has  a  success  and  when 
it  was  a  success,  it  could  only  be  measured  in  light 
terms. 

At  this  season  of  the  year  shrimp  seems  to  migrate 
to  other  shores  and  while  we  have  an  occasional  strike, 
yet  it  is  too  irregular  to  be  depended  on.  Then  too, 
strong  winds  and  choppy  seas  at  this  time  of  the  year 
in  the  Gulf  and  bay  make  it  difficult  for  shrimpers  to 
fish,  which  only  adds  to  the  problem  of  getting  raw 
material. 

Under  the  circumstance,  those  that  are  depending 
on  the  present  shrimp  pack  for  their  needs,  I  am 
afraid,  are  going  to  be  disappointed. 

With  the  increased  sale  of  legal  beer  this  summer, 
there  should  be  an  increased  demand  for  shrimp  and 
here  is  where  the  shrimp  canners  and  dealers  will  no 
doubt  get  a  break.  You  can’t  sell  shrimp  if  you  haven’t 
got  ’em,  so  those  that  stocked  up  on  them  when  they 
could  be  had  will  reap  the  benefit. 

The  price  of  canned  shrimp  is  95  cents  per  dozen  for 
small;  $1.05  for  medium,  and  $1.10  for  large,  f.  o.  b. 
cannery. 

OYSTERS — The  approach  of  Summer  and  the 
advent  of  hot  weather  bring  the  oyster  canning  season 
nearer  to  a  close,  because  hot  weather  stops  the 
canning  of  oysters. 

Never  in  the  history  of  the  industry  has  the  oyster 
canning  game  been  operated  in  such  an  uphill  manner 
as  it  has  been  in  Alabama  this  year,  due  to  the  scarcity 
of  oysters  and  the  bad  weather,  but  it  has  managed  to 
hold  out  until  now  and  it  is  still  pegging  along. 

Mississippi  too  has  had  its  ups  and  downs  with  the 
inclement  weather,  but  it  managed  to  sail  through  it 
remarkably  well. 

The  raw  oyster  business  has  dwindled  down  to 
almost  nothing  and  the  sale  of  them  is  very  light. 

There  is  a  superstitious  idea  that  oysters  are  good 
only  in  the  months  that  have  an  “R,”  and  while  this 
is  true  to  some  extent,  because  the  months  with  the 
“R”  are  mostly  Fall  and  Winter  months,  yet.  I  have 
seen  oysters  in  better  condition  in  August  than  they 
were  in  September  and  October.  The  tides  have  a  big 
influence  on  the  condition  of  oysters.  In  this  section, 
high  tide  with  too  much  salt  water  makes  oysters  poor 
and  low  tide  with  a  reasonable  mixture  of  fresh  water 
fattens  the  oyster. 

Of  course,  cold  weather  is  a  help,  because  it  cools  the 
water  in  the  bay  and  oysters  can  be  kept  out  of  water 
longer  without  danger  of  them  opening  up  and  spoiling. 

The  price  of  cove  oysters  is  $1.05  per  dozen  for  five- 
ounce  and  $2.10  per  dozen  for  ten-ounce,  f.  o.  b.  factory. 


CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

Near- Drought  Conditions — Asparagus  and  Pea  Yields  Disap¬ 
pointing— jrrigation  Being  Used  Only  on  Best  Land— Spinach 
Disappointing — Prices  Advancing — Apricots  Advancing — Pine¬ 
apple  Moving  Well — Statistics  on  Northwest  Packs 

San  Francisco,  April  19,  1934. 

Dry — Near-drought  conditions  continue  to  prevail 
in  California  and  early  crops  are  commencing  to 
feel  the  effects  of  the  lack  of  rain.  Asparagus  is 
not  rolling  into  canneries  in  the  quantities  that  seemed 
likely  a  month  ago  and  the  packing  of  spinach  has  been 
about  brought  to  a  close.  The  yield  of  peas  is  proving 
disappointing  and  field  crops  in  general  are  in  poor 
condition.  Irrigation  districts  are  placing  limits  on 
the  use  of  water  and  in  many  places  only  the  best  land 
is  being  cultivated,  border  land  being  permitted  to 
lie  fallow. 

ASPARAGUS — Rather  slow  progress  is  being  made 
in  both  the  packing  and  the  selling  of  asparagus.  Cool 
weather  has  been  experienced  since  the  opening  of 
canneries  and  but  few  plants  are  working  to  capacity. 
Many  of  the  Eastern  buyers  seem  to  feel  that  opening 
prices  are  too  high,  or,  at  least,  are  not  in  keeping  with 
the  ability  of  the  consuming  public  to  purchase.  The 
result  has  been  that  early  orders  have  been  rather 
limited.  Canners  have  seen  a  light  early  business  in 
past  years  and  are  going  ahead  to  put  up  the  full  pack 
of  1,900,00  cases. 

SPINACH — The  spinach  market  has  gone  through 
a  lot  of  gyrations  in  recent  weeks  and  the  end  is 
apparently  not  yet  in  sight.  Originally,  some  of  the 
large  packers  were  all  set  to  name  a  price  of  $1.15  on 
No.  2V2’s,  but  were  scared  out  when  the  large  acreage 
and  favorable  growing  conditions  early  in  the  season 
raised  the  bugaboo  of  an  overpack.  Some  interests 
sold  No.  21/'2’s  at  95  cents  and  $1  was  the  general  price. 
The  lack  of  rain  cut  down  the  yield  and  now  that  a 
considerable  part  of  the  pack  has  been  sold,  several 
packers  have  withdrawn  all  offerings  and  others  are 
quoting  on  a  $1.15  basis.  Formal  opening  prices  at 
even  a  higher  figure  would  occasion  no  surprise,  the 
rates  quoted  thus  far  being  classed  as  tentative  prices. 
Early  in  the  season  it  seemed  as  though  the  output 
might  be  in  the  neighborhood  of  2,200,000  cases,  or 
even  2,500,000  cases,  but  now  it  seems  unlikely  that  it 
will  reach  the  2,000,000  case  mark.  Some  pack  statis¬ 
tics  sharps  even  place  it  as  low  as  1,700,000  cases. 

FRUITS — The  feature  of  the  canned  fruit  market 
during  the  week  has  been  the  increased  interest  shown 
apricots  and  pears  and  the  price  advances  on  many 
items.  Holdings  of  apricots  in  first  hands  are  very 
limited,  with  prospects  of  virtually  a  complete  cleanup 
before  the  new  pack  is  available,  and  some  substantial 
advances  have  been  made  in  this  fruit.  A  very  light 
crop  is  in  sight  and  buyers  are  already  in  the  field 
offering  growers  much  higher  prices  than  prevailed 
last  year.  Offers  of  $40  a  ton,  field  run,  have  been 
made  in  some  districts  without  sales  being  made,  with 
growers  suggesting  that  $50  would  be  more  in  line 
with  crop  conditions.  Complete  assortments  of  pears 
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are  difficult  to  locate.  Most  packers  are  holding  No. 
21/4  Standards  at  $1.40,  but  some  pears  of  North¬ 
western  pack  are  available  at  slightly  lower  figures. 
Seconds  are  in  limited  supply  and  buyers  are  combing 
the  market  for  these. 

STATISTICS — Statistics  covering  the  fruit  and 
vegetable  packs  of  the  Pacific  Northwest  for  1933  have 
been  released  by  the  Northwest  Canners  Association. 
These  cover  the  packs  made  in  Oregon  and  Washington, 
very  little  canning  being  done  in  Idaho. 

A  total  of  3,124,263  cases  of  fruits  were  packed  in 
Oregon  during  the  year,  as  against  2,187,467  cases  in 
1932.  The  pack  by  varieties,  was  as  follows:  Apples, 
237,827 ;  black  raspberries,  41,651 ;  blackberries, 
75,474;  cherries,  355,738;  gooseberries,  15,957;  logan¬ 
berries,  117,319;  plums,  53,739;  pears,  1,337,177; 
rhubarla,  4,612 ;  raspberries,  120,199 ;  strawberries, 
27,142;  prunes,  692,089;  jams,  jellies  and  preserves, 
43,661,  and  miscellaneous  fruits,  1,678. 

The  fruit  pack  in  Washington  amounted  to  2,807,200 
cases,  as  against  2,461,934  cases  in  1932.  It  was  as 
follows :  Apples,  740,827 ;  black  raspberries,  22,238 ; 
blackberries,  288,200;  cherries,  206,460;  gooseberries, 
18,419;  huckleberries,  17,275;  loganberries,  48,957; 
plums,  525 ;  pears,  1,227,923 ;  prunes,  101,935 ;  rhubarb, 
7,251 ;  raspberries,  89,686 ;  strawberries,  19,984 ;  jams, 
jellies  and  preserves,  16,049,  and  miscellaneous  frnits, 
1,471. 

The  Oregon  vegetable  pack  totaled  639,954  cases,  as 
against  but  290,258  cases  in  1932.  It  was  made  up  as 
follows:  Asparagus,  10;  beets,  59,356;  corn,  69,995; 
carrots,  75,446;  pickles,  13,686;  pumpkin,  138,478; 
peas,  28,153;  sauerkraut,  2,799;  sauerkraut  juice,  100; 


Important  Notice  to  all 
Owners  of  Townsend 
String  Bean  Cutters. 

It  would  be  wise  to  check  up  your  needs  for  the 
1934  season  NOW  and  place  the  business  at 
once,  whether  for  replacements  or  repairs  ? 

Frankly,  we  cannot  carry  a  large  stock  this  year 
as  a  speculation,  and  if  you  wait  until  the  last 
minute  we  may  both  be  disappointed. 

We  make  it  worth  your  while  to  co-operate 
with  us  in  this  matter:  please  do  so  for  our  mut¬ 
ual  advantage  -  you  save  5%  and  we  save,  too. 

Burton,  Cook  &  Company,  Inc. 

Rome,  «  »  N.  y. 


spinach,  83;  green  beans,  200,816;  tomatoes,  39,391; 
tomato  juice,  4,223,  and  miscellaneous  vegetables, 
7,418. 

The  pack  of  vegetables  in  Washington  totaled  827,- 
993  cases,  as  against  529,352  cases  for  the  preceding 
year.  By  varieties  it  was  as  follows:  Asparagus, 
20,615  cases;  beets,  18,785;  corn,  4,216;  carrots,  6,171 ; 
pickles,  17,066;  peas,  474,012;  sauerkraut,  91,927; 
sauerkraut  juice,  15,846;  green  beans,  47,024;  spinach, 
21,935 ;  pumpkin,  25,269 ;  tomatoes,  66,594,  and  tomato 
juice,  18,533. 

* 

COMMITTEES  NAMED  TO  ADMINISTER 
CALIFORNIA  ASPARAGUS  AGREEMENT 

HE  membership  of  the  control  committee  and  the 
proration  committee  chosen  by  California  fresh 
asparagus  growers  and  canners  to  administer  the 
marketing  agrieement  for  the  industry,  which  was 
made  effective  March  17,  has  been  formally  approved 
by  Secretary  of  Agriculture  Henry  A.  Wallace. 

The  control  committee,  which  has  charge  of  general 
supervision  of  the  marketing  agreement,  and  also 
determines  the  maximum  number  of  cases  of  Cali¬ 
fornia  fresh  asparagus  to  be  packed  during  the  season, 
has  the  following  members:  Wm.  L.  Hutchinson,  chair¬ 
man,  Walnut  Grove;  J.  Van  Tonningen,  Rio  Vista; 
Wm.  A.  Lambert,  Sacremento;  Jack  Russell,  Sacre- 
mento;  Harold  Ross,  Courtland;  H.  R.  Dockham, 
Isleton;  Joe  Libish,  Antioch;  Ted  Landsborough,  Sac¬ 
remento;  Lindsay  Cochran,  secretary.  Walnut  Grove, 
and  L.  F.  Noonan,  Sacremento. 

The  proration  committee,  which  has  as  its  duty  the 
allocation  of  the  maximum  California  fresh  asparagus 
pack  among  canners,  is  composed  of  the  following 
members;  Wm.  L.  Hutchinson,  chairman.  Walnut 
Grove;  Wm.  A.  Lambert,  Sacremento;  Frank  Lyons, 
Terminus  Via  Lodi;  Ben  B.  Krasnow,  Sacremento; 
Peter  Cook,  Jr.,  Rio  Vista;  R.  G.  Graham,  Walnut 
Grove;  Wm.  C.  Ferguson,  Stockton;  Jack  Russell, 
Sacremento,  and  David  Elliott,  Courtland. 

o»  \ 

AUTOMOBILE  ACCIDENT  FATAL  TO 
JAMES  MOORE 

AMES  MOORE,  President  of  the  National  Canners 
Association  in  1922,  and  for  many  years  associated 
with  New  York  Canners,  Inc.,  and  the  Snider 
Packing  Corporation,  died  at  Memorial  Hospital, 
Ithaca,‘New  York,  on  the  evening  of  April  11th  as  the 
result  of  injuries  sustained  in  an  automobile  accident 
on  April  5th,  in  which  Mrs.  Moore  also  suffered  severe 
injuries.  Funeral  services  were  to  be  held  at  Oneida, 
New  York,  on  Saturday,  April  14th. 

Through  his  activities  with  the  company  with  which 
he  was  long  associated,  his  notable  service  as  Presi¬ 
dent  of  the  National  Canners  Association,  and  his 
membership  on  important  committees  of  the  Associa¬ 
tion,  Mr.  Moore  had  gained  a  wide  personal  acquaint¬ 
ance  with  canners  all  over  the  United  States,  by  all  of 
whom  he  was  held  in  high  esteem. 


April  23, 1934 


THE  CANNING  TRADE 

CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  iisrures  corrected  by  these  Brokers:  fThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  {Harry  H.  Mahool  ft  Co. 

New  York  prices  corrected  by  our  Special  Corre8ix>ndent.  flu  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 

White  Mammoth,  No.  2^ . 

Peeled,  No.  2^ . 

Large,  No.  2% . 

Peeled,  No.  2% - -  - 

Medium,  No.  2V4 . . 

Green  Mammoth,  No.  2,  round  cans  . 

Medium,  No.  2 . 

Large,  No.  2 . .  . 

Tips,  White,  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . . . 

BAKED  BEANSt 

16  . . 46*/^.. 

No.  2Vt  . 80  .. 

No.  10  . . .  2.70  .. 

REANSt 

Stringless  Stand.  Cut  Green,  No.  2  .70  t.70 

Standard  Cut  Green,  No.  10 .  3.50  t3.50 

Standard  Whole  Green,  No.  2 .  . 

Standard  Cut  Wax,  No.  2 . . 

Standard  Cut  Wax.  No.  10 . .  . 

Red  Kidney  Standard,  No.  2 . 70  . 

Standard,  No.  10 . . .  3.60  t 

LIMA  BEANS$  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.60  t 

No.  10  . —  . 

No.  2  Medium  Green . ........i .  1.12^. 

No.  10  . 

No.  2  Green  and  White . 90 

No.  10  ..., . 

No.  2  Fresh  White . .' . 86 

No.  10  . . 

Soaked,  No.  2 . 76 

BEETS$ 

Baby,  No.  2 . .  < 

Whole,  No.  2 . 90 

Whole.  No.  2% .  1.10  , 

Whole,  No.  10 _ _  8.2B 

Cut,  No.  2 . 80 

Cut,  No.  2% . 

Cut,  No.  10 .  3.60 

Diced,  No.  10 . 


.70  . 

3.60  t8.60 

1.60  tl.OO 


.90  _ 

1.10  _ 

8.26  _ 

.80  t.76 


CARROTS* 

Standard  Sliced,  No.  2.. 

Sliced.  No.  10 . 

Standard,  Diced,  No.  2.... 
Diced,  No.  10 . 


Golden  Bantam,  Fancy,  No.  2., 

Extra  Standard.  No.  2 . . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Crushed.  Fancy.  No.  2......._....... 

Extra  Standard,.  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10„ . . . 

HOMINY* 

Standard  Split,  No.  2,  Tall . . 

No.  2%  . 

No.  10  . 


1.00  t.92»/j 

.96  . 


MIXED  VEGETABLES* 

Standard,  No.  2 . 

No.  10  . 

Fancy,  No.  2....„ . «... 

No.  10  . . . 

OKRA  AND  TOMATOES* 
Standard,  No.  2 . 


PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  28.... . . . 

>iu.  2  Fancy  Sweets,  38 . 

No.  2  Fancy  Sweets,  48 .  . . 

No.  2  Fancy  Sweets,  58 . .  ......_  ____ 

No.  2  Std.  Sweets.  68 . . . .  ........  . 

•xo.  1  Early  June,  4s . 

No.  2  Std.  Alaskas,  Is . . . .  „„....  — .... 

No.  2  Std.  Alaskas,  2s . . 

No.  2  Std.  Alaskas,  Ss . 

No.  2  Std.  Alaskas,  48....„..._ . .  ........ 

No.  10  Std.  Alaskas,  2s . .  . . 

No.  10  Std.  Alaskas,  3s . . . . 

No.  10  Std.  Alaskas,  4s . . . . . . 

PUMPKIN* 

Standard,  No.  2% .  1.00  tl.OO 

No.  3  . 

No.  10  .  3.26  ........ 


CANNED  VEGETABLES— Continaed 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard.  No.  2 . . . .  ........  ....... 

No.  2V2  '. .  1-20  tl.20 

No.  3  . .  .  . 

No.  10  . . .  4.20  *4.00 

SPINACH* 

Standard,  No.  2 . 76  t.80 

No.  2Vj  .  1.00  tl.OO 

No’  io’’7.'.’.’.''.’.'I.'^."'!."'!Z.T.3.'!.’!.’'.’*.7.'T  ’siie  tOi 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% .  1-96  tl.lO 

Standard,  No.  10 .  *3.60 

SUCCOTASH* 

Standard  Green  Corn  FYesh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes)... .  . . 

SWEET  POTATOES* 

Standard,  Mo.  2,  F.  O.  B.  Factory..  .70  ...... 

No.  2M!  . 86  *.76 

No.  3  . 86  *.86 

No.  10  _ _ _ ... _ _ _  2.60  *2.60 

TOMATOES* 

Extra  Standard,  No.  1 . .  ........ 

F.  O.  B.  County . . . 

No.  2  . 96  _ 

F.  O.  B.  County . . . 96  . . 

F.  O.  B.  County . . ...»  »... 

F.  O.  B.  County . .»...  — . — 

Standard,  No.  1 . 66  *.65 

F.  O.  B.  County . 66  . 

No.  2  . - . 87%  *,87% 

F.  O.  B.  County . 87% . 

No.  3  . . . . . .  1.46  - 

F.  O.  B.  County . . .  1.40  . 

No.  10  .  4.26  . 

F.  O.  B.  County .  4.15  *4.15 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . .  ...... 

No.  10,  Whole  Stock _ »».  — ». 

Standard,  No.  1  Trimmings . .  — . 

No.  10  Trimmings... _ _  ...».  —... 

TOMATO  JUICE* 

No.  1  . 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

name.  Mo.  10........ . . 

K  ill  an.  No.  111.. . 

New  York.  No.  10.......»...........».... 

Pennsylvania,  No.  10,  water... — . 

I  .1.,  .xo.  3 . 

Pa..  No.  10,  solid  pack . 

APRICOTS*  (California) 


.90  _ 

.82%........ 

.80  *.80 

Choice,  No.  2% . 

Choice,  No.  2% . 

Fancy,  No.  2  . . 

BLACKBERRIES* 

No.  8  . . 

.65  . 

No.  10  water . 

,7K 

BLUEBERRIES* 

.70  _ 

Nn.  10  .  . 

8.76  _ 

.76  _ 

4.26  _ 

CHERRIES* 

Stamdard  Red,  Water,  No.  2.„...__„.. 

White  Syrup,  No.  2. — 

1.66  *1.60 
1.66  *1.«0 


7.60  *6.60 


••  l“■t»^^erved.  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 . 

California  Standard,  2% . . 

Choice,  Mo.  2% . . . . 

Fancy,  No.  2% — . 

GOOSEBERRIES* 

xiandard  No.  i. . . 

No  10  . . . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  6  . 

No.  1  Juice...... . . . 

No.  2  Juice . . . 

No.  6  Juice . 

PEARS* 

Standards.  Keifer  No.  2,  in  syrup _ 

No.  10  . . . . . 

California  Bartletta,  Standard  2%. 

Fancy  . . .i. . 

Choice  . . — - - 

Standard.  Nq.  10.............»..»»..... 


CANNED  FRUITS— Continaed 


California  Standard,  No.  2%,  Y.  C.  1.45  *1.80 

Choice,  No.  2%,  Y.  C .  1.60  *1.40 

Fancy.  No.  2V.,  Y.  C .  *1.60 

Extra  Sliced  Yellow,  No.  1  Tails....  _ _  _ _ 

H  N  ....!" 

Peeled,  No.  10,  Solid  Pack .  4.60  . 


PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2%....  2.00  *1.80 

Sliced,  Standard,  No.  2% . .  . .  *1.70 

Sliced,  Extra.  No.  2 . . . .  11.50 

Sliced,  Standard,  No.  2 . .  *1.46 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 .  6.75  *6.6<) 

Eastern  Pie.  Water,  No.  10 .  _.... 

Porto  Rico  No.  10 . .  _.» 


RASPBERRIES* 

Black  Wsrter,  No.  2..„........»._»».._- 

Red,  Water,  No.  2 _ _ 

Black,  Syrup,  No.  2 _ _ _ _ _ _ 

Red,  Syrup,  No.  2 . . 

Red,  Water,  No.  10 . . 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . . .  ...... 

Preserved,  No.  2 . ....„„ 

Ehctra,  Preserved,  No.  1 . . . . 

Extra,  Preserved,  No.  2 . . . ....  _ _ 

Standard  Water,  No.  10 _ ......... _  ».». 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.60  *2.40 

No.  lOs  .  8.50  . 


Canned  Fish 


HERRING  ROE* 

16  os..  Factory . .  . . . 

No.  2,  17-oz.  cans.  Factory................  1.20 

No.  2,  10-oz.  cans.  Factory . . 


Flats,  1-lb.  cases,  1  doz.......„.......„„„ 

%-lb.  cases,  1  doz. . 

%-lb.  cases,  1  doz . 


Standards.  4  os. . . 

6  oz . . .  1.10  *1.06 

s  us . . . . . .  ».... 

10  oz . . . .  „»...  __.... 

Selects,  6  oz . . . 


Red  Alaskas,  Tall  No. 

Flat,  No,  %™ . . 

Cohoes,  Thll,  No. 

Flat.  No.  1 . 

Flat  No.  % . . 

Pink,  Tall,  No.  1 _ 

Pink,  Tall,  No.  % . . 

Sockeye  Elat,  No.  . . 

Flat,  No.  %.. _ _ 

Chums,  Tall 


Medium.  Red.  Tall .  1.22%„ 


6.26  _ 

_ *1.26 

_ *1.40 


.67%  *.62% 
1.16  *1.02% 
3.50  *8.16 
.67%  *.60 
1.06  *.90 

3.26  *2.76 

1J)0  _ 

4.60 

1.40  *1.86 
_  *1.86 

1.60  *1.60 
- *4.76 


Dry,  No.  l..„... . - . . . . 

Wet.  No.  1.  Large . 


_  1.00  1.00 

. .  1.00  1.00 


SARDINES  (Domestic),  per  case 

%  Oil,  keyless .  2.60  *2.60 

%  Oil,  keys . 2.90  *8.00 

%  Oil,  Tomato,  Carton . ___  »»_ 

%  Oil,  Carton .  8.26  *8.26 

%  Mustard,  keyless .  2.60  *2.60 

V,  Mustard,  keyless . .  2.86  *2.60 

California  Oval,  No.  1,  24's .  1.66  ...... 

TUNA  FISH8  (California),  per  ease 

White,  %8  _ — ........  7.80  ... 

White,  Is  _  18.66  _ 

Blue  Fin,  %s....»._».„.». — ____  » 

Blue  FHn.  ls....».„_.....»...„....„..».___  »._. 

Striped.  %s  _  8.66 _ 

Striped,  %s  . .  6.00  ».». 

Striped.  Is  . . . . .  9.00  ».». 

Yellow,  %s.  ^ney 4.66  . 

Yellows,  %s,  Fancy..„................».......  7.80  »...„ 

Yellow.  Is  — . . . . 18.66 _ 
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Proven  .  .  . 

in  Recent  Competitive  Tests 

#  More  Bushels  Per  Hour 

#  More  Ends  Snipped 

#  Less  Waste  Product 


MODEL  E 

CHISHOLM-RYDER 

BEAN  SNIPPER 


operatins  on  a  continuous  Feed  and  dis- 
cHarse,  is  suaranteed  to  have  sreater  cap¬ 
acity  and  to  snip  more  bean  ends  per  hour 
than  any  other  machine  at  or  near  its 
price.  At  the  same  time,  the  sentle, 
loose  tumblins  preserves  the  crispness  and 
quality  of  the  tender  beans. 

Ends  are  cut  cleanly  and  positively  by  a 
reciprocating  hnife,  which  actually  shears 
without  pinchins  or  breaUins. 

Write  Today  for  Bulletin  T 
and  learn  how  the  Model  "E" 

Snipper  can  S'vs  you  real 
profits  this  seaaon. 

Chisholm-Ryder  Co.,  Inc. 

NIAGARA  FALLS,  N.  Y. 

COLUMBUS,  WIS.  BALTIMORE,  MD.  OGDEN,  UTAH 


SMILE  AWHILE 

There  U  a  laving  grace  in  a  sense  of  humor. 

Relax  your  mind — ^and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


SOOTHING  DOWN  THE  MINISTER 

The  minister  called  on  Mrs.  MaeShoddie. 

“By  the  way,”  he  remarked  after  a  while,  “I  was 
sorry  to  see  your  husband  leave  the  church  last  Sunday 
right  in  the  middle  of  my  sermon.  I  trust  nothing 
was  seriously  the  matter  with  him?” 

“Oh,  no,  sir,”  replied  Mrs.  MaeShoddie.  “It  was 
nothing  very  serious;  but,  you  see,  the  poor  man  does 
have  a  terrible  habit  of  walkin’  in  his  sleep.” 


Teacher — What  smart  little  boy  will  tell  me  why  we 
have  Thanksgiving  Day  on  the  last  Thursday  in 
November? 

Johnny — So  us  kids  can  give  thanks  that  election  is 
over  and  Pa  and  Ma  will  find  something  else  to  argue 
about ! 


NOW  YOU  SEE  IT,  NOW  YOU  DON’T 

Professor  of  Chemistry — Which  combination  dis¬ 
solves  gold  quickest  ? 

Student — The  marriage  combination. 

Teacher — Name  the  five  zones. 

Bright  Pupil — Temperate,  intemperate,  war,  postal 
and  0. 


CAPTAIN  ON  THE  BRIDGE 

Lawyer — ^Was  your  car  under  complete  control  at 
the  time? 

Defendant — Yes,  my  wife  was  sitting  in  the  rear 
seat. 

“Cora  Anne,”  said  her  mother,  sorrowfully,  “every 
time  you  are  naughty  I  get  another  gray  hair.” 

“Then,”  said  Cora  Anne,  “you  must  have  been  a 
terror  when  you  were  a  kid.  Look  at  grandpa !” 


JUST  A  BIT  CHILLY 

Tramp — Madam,  I  have  seen  better  days — 

Madam — That  may  be,  but  I  have  no  time  to  discuss 
the  weather  with  strangers. 

Prosecuting  Attorney — What  possible  excuse  did  you 
fellows  have  for  acquiting  that  murderer? 

Jurymen — Insanity. 

Prosecuting  Attorney — What?  The  whole  twelve 
of  you? 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  DcTicea. 

Hamachek  Mach.  Co.,  Kewaunee,  Wia. 

Apple  ParinK  Machines.  See  Parine  Mach. 
AsparaKUs  Machinery. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niasrara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Hansen  Cans.  Mchy.  Corp.,  Cedarburg,  Wis. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can* 
nery  Supplies. 


BEETS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapmam  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co..  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Fruit. 


CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 


CANNERY  SUPPLIES. 

Ajrars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  amd  Markers. 


CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem.  N.  J. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Com  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Beriin.  Wis. 

A.  K.  Robins  A  Co.,  Inc,,  Baltimore. 

Counters.  See  Can  Counters. 
Countershafts.  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES.  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Rohins  A  Co.,  Inc.,  Baltimore. 


BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Camning  Trade,  Baltimorai 

Bottle  Caps.  See  Caps. 

Bottle  Cases.  Wood.  See  Boxes,  Crates. 
Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co..  CinclnnaU,  O. 


BOX  (Corrugated)  SEALING  MACHINES. 


CLEANING  AND  GRADING  MACHT.,  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


Cutters,  Cora.  See  Cora  Cutters  . 

Cutters.  Kraut.  See  Kraut  Machinery. 
Cotters,  String  Bean.  See  String  Beam  Mchy. 


CUTTERS.  VegeUble,  Mincemeat.  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem.  N.  J. 

A.  K.  Rohins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cana. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copi>er  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 


DECORATED  TIN  (or  Can%  Caps,  Etc.). 

American  Can  (k>..  New  York  City. 

Continental  Can  Co..  New  York  City. 

Dies,  Cam.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Ciosing  Mach. 
Employers’  Time  Checks.  See  Stencils. 


ENAMELED  BUCKETS,  PAILS.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


Berlin-Chapman  Co.,  Berlin.  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp-,  Hoopeston.  Ill. 


Engines,  Steam.  See  Boilers  and  Engines, 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 


A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug.  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Mach.  Co..  Westminster,  Md. 

A.  K.  Rohins  A  (^.,  Inc.,  Baltimore. 

BROKERS. 

Phillips  Sades  Co.,  Cambridge^  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  OU.  Gas  Gasoline,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Converon  and  Carriets. 
Can  Ellers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  and  Markers. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co..  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
Cookers,  Retort.  See  Kettles.  Process. 


COOLERS,  Continnona. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Rohins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sella  Corp.,  Hoopeston.  HI. 


COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Copper  Jacketed  Kettles.  See  Kettles.  Copper. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co..  Salem,  N.  J. 
Berlin-Chapman  Co..  Berlin.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Mon^,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IIL 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarhurg,  Wis. 
Morral  Bros.,  Mort^,  Ohio. 

A.  K.  Rohins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IIL 


Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Factory  Stools.  See  Stools. 

Fspctory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin.  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls.  N.  T. 
A.  K.  Rohins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  HL 


FIBRE  CONTAINERS  for  Food(  not  hennetl*. 
ally  sealed). 

American  Cam  Ca.  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filers  and  Cookers.  See  Corn  Cooker-Fillaxu. 
Filling  Machines,  Bottles.  See  Bottlers’  MiAp. 


FILLING  MACHINES,  Can. 

Ajrars  Machine  Co.,  Salem,  N.  J. 
Bwlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Karl  Kiefer  Mach.  Co.  Cincinnati,  O. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Filling  MsKhine,  Syrup.  See  Syruping  Mask. 
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WHERE  TO  BUY  —  Continued 


FINISHING  MACHINES.  Cmtaap.  Etc. 


PEA  CANNERS’  MACHINERY. 


Stampers  and  Markers. 


F.  H.  Langrsenkamp  Co..  Indianapolis.  Ind. 

A.  K.  Robins  &  Co..  Inc..  Baltinjore. 

Spraffue-Sells  Corp..  Hoopeston.  111. 

GENERAL  AGENTS  for  Machinery  Mfra. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  St  Co..  Inc..  Baltimore. 

Generators,  Electric.  See  Motors. 

GLASS-UNED  TANKS. 

Sprsvue-Sella  Corp.,  Hoopeston.  Ill. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
HoistinK  and  CarryinK  Machines.  See  Cranes. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles.  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES.  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  M.  J. 

A.  K.  Robins  St  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  St  Co..  Inc.,  Baltimore. 


PEELING  TABLES,  Continuous. 

Ayars  Machine  Co„  Sidem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  St  Co.,  inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STBNCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Ek  J.  Judge,  Alsrmeda,  Calif. 

Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS.  MeUl. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

TANKS.  Glass  Lined,  Steel. 

S'  J'®*'B®®nltamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.t  lnc.»  B&ltimore. 

Sprague-Sells  Corp.,  Hoopeston,  ill. 


KETTLES.  Process. 

Ayars  Machine  Co.,  Salem.  M.  J, 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore 

Spra'gue-iSells  Corp.,  Hoopeston,  III. 

KRAUT  CUTTERS. 

A,  K.  Robins  ft  Co..  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Hoopeston,  III. 

kraut  machinery. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg.  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


LABELING  MACHINES, 

Morral  Bros..  Morral,  Ohio. 

A.  K.  Robins  St  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IIL 
Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 


Gamse  Litho  Co..  Baltimore,  Md. 

R.  J.  Kittredge  ft  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Mo. 
Simpson  ft  Doeller  Co.,  Baltimore. 


MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc,,  Baltimore. 


PRESERVERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS.  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn, 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 


TANKS,  Wooden. 

S'  L“nK8enkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

THERMOMETERS,  Recording  Instruments, 
Taylor  Instrument  Cos.,  Rochester,  N.  Y, 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

»  5'  i^nwenkamp  Co.,  Indianapolis,  Ind. 

A.  Ks  Robins  &  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

F.  H.  Woodruff  ft  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 


OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp..  Hoopeston,  Ill. 
Packers’  Cans.  See  Cans. 

PASTE,  CANNERS’. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  HamsDcbek  Mach.  Co.,  Kewaunee.  Wis. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 


SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SEIVES  AND  SCREENS. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  III. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 


VEGETABLE  CUTTERS. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co..  Kewaunee,  Wis. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

WAREHOUSE  AND  FINANCING. 
Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  Wis. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 


Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

X,eonard  Seed  Co.,  Chicago. 

Bo.  era  Bros.  Seed  Co.,  Chicago. 

F.  H.  Woodruff  ft  Sons,  Milford,  Conn. 


SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


WASHERS,  Fruit,  VegeUbles. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
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THE  CANNING  TRADE 


GETTING  READY  FOR  THE  RUSH  SEASON! 


Here’s  a  few  well  known  machines  of  our  manufacture— lots  of  others  we’d  like  to  tell  you  about— and  the’ re  built  right- 


Hume  Salt  Dispenser 


Robins  Retort 


Robins  Circle  Electric  Hoist  „  . .  _  »  c  u 

Robins  Tomato  Scalder 

Write  us  about  the  Tuc-Robins  line  of  whole  grain  Corn  Canning  Machinery 

A.  IC.  Robins  &  Company,  Inc.,  Baltimore,  Md. 

And  new  catalog  for  the  asking 


Robins  Pulp  Machine 


PHILLIPS  CAN  COMPANY 

^Manufaclurers  of  (Packers  Saniiarij  Gam 


. .  JJiviiion  of  the  . . 

PHILLIPS  PACKING  COMPANY,  Inc 

'J\ickeri  of  J^killips  Delicious  QualUtf  Canned  ffoo9s 

CAMBRIDGE  •  MARYLAND.  C.S.A. 
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Robins  Pulp  Finisher 

No 

Compromise 
With  Quality 


This  enduring  policy  followed 
through  77  years  has  made  pos¬ 
sible  the  production  of  varieties 
and  strains  of  vegetables  that 
have  been  proved  in  perform¬ 
ance  and  dependability. 


ASGROW  SEEDS  ARE  BRED-NOT  JUST  GROWN 


Jnr. 

BREEDERS  and  GROWERS  of  VEGETABLE  SEEDS 

Nm  Qlnnnprltrut 


PRODUCTION  BRANCHES  AND  WAREHOUSES  IN  TEN  STATES 


